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Abstract
The present study investigated the difference in U.S. and Japanese 
apparel import demand, driven by fiber content specific to each 
market and revealed overall characteristics of the corresponding 
import market. Based on demand theory (Deaton & Mullebaur, 
1980), this research (1) calculated price and income elasticities 
to identify characteristics of U.S. and Japanese apparel import 
markets by fiber content, and (2) compared differences in the price 
and income elasticities of apparel imports based on fiber contents 
in both markets using analysis of variance (ANOVA). The research 
found that income elasticities of U.S. and Japanese apparel 
imports were statistically different for cotton and manmade fiber 
apparel products. Cotton and manmade fiber apparel products 
imported to the U.S. market were luxury products, whereas the 
same product categories to the Japanese market were considered 
necessity items. Apparel products made of wool in both U.S. and 
Japanese markets were considered luxury, but the perception 
toward wool import products in the U.S. and Japanese markets 
was not different from each other. 

Introduction
Understanding the characteristics of major import markets is 

indispensable for a large number of exporting countries. The U.S. and 
Japanese apparel import markets’ significance in size has become of 
great importance in this context [1,2]. According to the World Trade 
Organization (WTO), as of 2010 the United States was the largest 
importer of apparel products, worth $82 billion, and Japan was the 
third largest, importing $27 billion worth of apparel trade next to 
Germany importing $33 million worth of apparel products [2]. More 
than 60% of the world’s countries exported apparel products to both 
U.S. and Japanese markets during the same year, accounting for 94 
out of 153 countries [3]. Domestically, the market shares of imported 
apparel products in the total U.S. and Japanese domestic apparel 
markets increased significantly: from 58% in 2001 to 77% in 2007, 
and 41% in 2001 to 59% in 2007, respectively [3-5]. 

Scholars historically believe that the demands of consumer 
products in the United States and Japan are determined by 
substantially different and even bipolar market characteristics due to 
opposite cultural dimensions [6,7]. Researchers as well as marketers 
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highly value the comparative analysis of the U.S. and Japanese 
markets because they believe that investigating and comparing the 
two different markets with extremely opposite cultures might be able 
to provide the explanation of market characteristics in other cultures 
and reveal commonality in world demand in a specific product 
category if market universals in the U.S. and Japanese markets are 
found [7]. 

Scholars believe fiber content is one of the most important factors 
determining demand of apparel products [8-11]. Workman reported 
that fiber content affects the purchase of apparel products through 
attributes such as comfort, cut and style [11]. Other scholars found 
that fiber content determines perceived quality and price of products 
and eventually, purchase [8-10]. Although researchers acknowledged 
the importance of fiber content in understanding domestic market 
demand, it has failed to quantify the relationship between fiber 
content and demand of apparel products especially in import markets 
[11,12]. Furthermore, no research has investigated how fiber content 
influences the demand for apparel imports in the United States and 
Japan [11]. 

The purpose of this research is to investigate the relationship 
between apparel import demand and fiber content and the difference 
in U.S. and Japanese apparel import demand, driven by fiber content 
specific to each market and reveal overall characteristics of the 
corresponding import market. Based on consumer demand theory 
[13], this research (1) calculated price and income elasticity’s to 
investigate the relationship between apparel import demand and 
the price and income of apparel imports by fiber type in U.S. and 
Japanese apparel import markets by fiber content, and (2) compared 
differences in the price and income elasticities of apparel imports by 
fiber contents in both markets using ANOVA (analysis of variance) 
to identify similarities and differences in the two markets. This 
research is significant because it can provide empirical evidence for 
the relationship between the apparel import demand and fiber types 
for the first time. The investigation of apparel import demands, based 
on fiber types, can also comparatively identify overall characteristics 
of U.S. and Japanese import markets, and provide managerial insights 
for countries simultaneously exporting to both countries. Apparel 
exporters and importers to both markets can benefit from this 
research by understanding consumer’s preference for particular fiber 
content when purchasing imported apparel products [14]. 

Literature Review
Consumer demand theory: Elasticity of demand

Consumer demand theory assumes that demand of a product 
depends on the price of the product and income [15]. It is a base of any 
demand theory including import demand (Q) which is determined by 
the price of products (P) and income (Y) of an importing country in 
Equation 1 [16]. 

( ) ,Q f P Y=                                                                                         (1)

Where, 

Q = Quantity of imports demanded;
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P = Price of imports; and

Y = Income of an importing country.

Elasticity of import demand explains and quantitatively shows 
the relationship between price, income and import demand changes 
based on consumer demand theory [13]. Elasticity has been a useful 
tool in consumer demand research because it is easily interpreted, 
reveals how sensitive a product’s demand is to price and income 
changes, and subsequently reveals the market positions of products 
and overall characteristics of the corresponding market [17]. Scholars 
also believe that the types of products can be categorized--based on 
the demand changes when there are price and income changes [15]. 
Subsequently, the theory has been widely used by economists in 
various areas of investigation [18,19].  

According to Gottheil [17], price and income elasticity is 
calculated as follows in Equation 2: 

Price elasticity = /Xi Pi∆ ∆ , and   Income elasticity = /Xi ICi∆ ∆ (2) 

Where, 

ΔXi = Total value of product demand changed

ΔPi = Change of product price

ΔICi = Change of income

Price elasticity is measured by the percentage change of demand 
in total product value when there is a percentage change in price, and 
income elasticity is measured by the percentage change of demand in 
total product value when there is a percentage change in income [17]. 

Scholars believe that negative income elasticity indicates the 
product is a necessity, whereas positive income elasticity means the 
product is a luxury item [13]. Consumers purchase more luxury 
products that demonstrate social status and aesthetics as their 
incomes grow, but consume fewer “necessities” [20,21]. For example, 
a consumer with increasing income will choose a luxury brand 
sweater over one carrying a “necessity” brand label. The overall 
demand for a luxury brand sweater will increase and the demand for 
a necessity brand sweater will decrease as overall consumer’s incomes 
increase [21]. 

On the other hand, price elasticity determines whether a product 
is of high or low quality [21]. Consumers have a large number of 
choices with different price points when purchasing apparel products 
[22]. Prices of similar products often differ according to quality: the 
higher the quality of a product, the higher the price [22]. For example, 
if the price of a sweater increases, consumers will likely buy fewer of 
them--instead purchasing a sweater of lower quality that functionally 
covers the body, like higher priced cotton sweaters but with inferior 
style and fiber content [21]. 

Researchers [23,24] investigated apparel import demand using 
price and income elasticities. Chadwick et al. investigated price 
and income elasticities for apparel imports from developing and 
developed countries between 1974 and 1988. They found that price 
elasticities for apparel imports from developing countries ranged 
from -0.61 to -0.8 and those for developed countries ranged from 
-2.35 to -2.57 [23]. Income elasticities for apparel imports from 
developing countries were found to be more than 1 for both groups 
of countries [23]. Lee and Karpova identified the market positions 
of products and overall market characteristics in the U.S. and 

Japanese domestic apparel products markets, using price and income 
elasticities between 1995 and 2004 [24]. They found: (1) imported and 
domestically produced apparel products in both markets regarded by 
consumers as high quality, luxury items; (2) domestically produced 
Japanese products in Japan perceived as low quality necessities; (3) 
imported products in Japan regarded as high quality necessities; and 
(4) imported products in the United States thought to be low quality 
necessities [24]. The previous research, however, lacks to identify how 
apparel import demand is related to physical attributes of apparel 
products, such as fiber content [23,24]. 

Relationship between fiber content and apparel demand

Several studies have investigated the relationship between fiber 
content and apparel demand and found that fiber content is strongly 
related to consumers’ quality perceptions and consequent increased 
product demand [8-10]. Salerno-Kochan investigated variables that 
consumers use to evaluate quality of clothing: aesthetics, durability, 
utility properties, quality of finish, fiber content, fabric structure, 
convenience, physiological comfort, sensorial impression, hygienic 
properties, toxicity, ecological properties, maintenance, brand, 
certificate, price and fashion [8]. He found that fiber content is a very 
important feature for consumers over age 30 and female and also 
reporting that fiber content is highly related to customers’ estimates of 
quality [10]. Fiore et al. found the fiber content of apparel products is 
strongly related to consumer’s quality perception because it indicates 
how well the item will physically perform [8]. Heisey suggested that 
fiber content is positively related to perceived quality and price, even 
though country of origin and care instructions have not been shown 
to be statistically related to predictive quality and price of apparel 
among U.S. consumers [9]. 

Apparel fiber content also influences perceptions of intrinsic 
attributes determining comfort and satisfaction which leads to 
changes in product demand [25]. For example, Byrne et al. suggested 
that cotton is related to images such as physical and psychological 
comfort, and considered “youthful, honest, pure and dependable” 
[26] which leads to consumers’ preference over apparel products 
made of man-made fiber [25]. Consumers consider wool apparel 
suitable for casual outdoor wear because of “its natural properties, 
durability, versatility and classic styling” [27]. Manmade fibers are 
believed by consumers as nothing more than “simple manmade 
fibers,” carrying a negative connotation [28] making the consumer’s 
perception for apparel products made of man-made fibers. 

Although scholars acknowledge the importance of fiber 
content in apparel demand through shaping perceived quality in 
consumers’ apparel purchasing decisions [6,8], the investigation 
of direct relationship between fiber content and apparel demand, 
especially import demand is limited. Especially, the investigation and 
comparison of price and income elasticities of apparel products by 
fiber content in the United States and Japan does not exist.  

Therefore, based on consumer demand theory [15] and the extant 
research, the following hypotheses are proposed:

H1: The price by apparel imports by fiber type is negatively related 
to the apparel import demand in the United States and Japan. 

H2: Income is positively related to the apparel import demand by 
fiber type in the United States and Japan. 
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Methods
This research has two level analysis of the relationship between 

apparel import demand in the United States and Japan using 
Houthakker et al. import demand models [29] to calculate price and 
income elasticities and ANOVA (analysis of variance) to compare 
the results of price and income elasticities of apparel imports by 
fiber type in the United States and Japan. First, this research utilized 
Houthakker et al. import demand model [29] to identify price and 
income elasticities of apparel imports by fiber content in the United 
States and Japan using secondary data. The use of secondary data plays 
an important role for empirical economic research [30] because it is 
efficient, time saving and less costly compared to collecting primary 
data at a national level [31]. Price and income elasticities using 
import demand models have been used by scholars to identify overall 
product characteristics of the corresponding market in international 
trade [32,33]. The data was collected based on the categories as 
disaggregate as possible but the final data was aggregated to the levels 
of blouse, coats and jackets, dress, outer-garment, skirt, suits and 
trouser to match trade data before 1978 which was collected using 
less aggregated classification system.

Among various import demand models, the Houthakker et al. 
[29] import demand model was used in this study because it remains a 
benchmark for estimation of import demand models across countries 
[34]. Houthakker et al. proposed that the following import demand 
model (Equation 3) [29]: 

( )0 1 2     /   it i t it i it it itLog M A A log Y A log PM WPI µ= + + +            (3)

t: either the United States or Japan

Mit: the t country’s imports of merchandise during year i

Yit: An index of the t country’s GNP (Gross National Product) 
in year i

PMit: a price of imports into the t country in year i

WPIit: The t country’s wholesale price index in year i

µit: The error term 

The natural logarithm coefficients as an index of the country’s 
GNP (Gross National Product) (A1t) were interpreted as income 
elasticities, and the coefficients of the price index natural logarithm 
(A2t) were referred to as price elasticities [29]. 

For simplification of the data collection procedure, wholesale 
price index (WPTit) was replaced by clothing expenditure (CEit) as 
a price index (P*) of apparel products in both U.S. and Japanese 
markets [29] (Equation 4 and Equation 5). 

( )*
1       it oi i it si itLog M A A log Y A log P µ= + + +                               (4)

*  /it itP PM CE=                                                                                    (5)

P*: price index

CE it: t country’s clothing expenditure 

PMit / CE it: import price index compared to a t country’s clothing 
expenditure 

The second analysis using an ANOVA (analysis of variance) test 
identified whether the result of price and income elasticities was 
significantly different for U.S. and Japanese apparel product imports 
based on fiber content. Import models were estimated using multiple 

regression analysis and least square approximation and an ANOVA 
(analysis of variance) was conducted by SAS [35,36].

The dependent variable was the natural logarithm of the total 
import value from the United States and Japan (Mit). The independent 
variables included the natural logarithm of the U.S. and Japanese 
gross national income per capita (Yit), and the natural logarithm of 
the price index (P*) calculated by the price of imports divided by a 
country’s clothing expenditure ( /it itPM CE ). The natural logarithm 
coefficients of the U.S. GNI per capita (A1t) were interpreted as income 
elasticities, and the coefficients of the price index natural logarithm 
(A2t) were referred to as price elasticities. The results of the U.S. and 
Japanese income and price elasticities were reported according to 
fiber content.

Import value and volume of cotton, wool and man-made1 girls’ 
and women’s apparel products (blouse, coats and jackets, dress, 
outer-garment, skirt, suits and trouser) between 1974 to 2004 were 
obtained from major apparel product exporters to the United States 
and Japan in 1995, 2000 and 2004 namely, China, Hong Kong, Italy 
and South Korea. This research utilized product categories for girls’ 
and women’s apparel products because of its importance in the 
total household apparel expenditure during the same time and to 
decrease data collection complexity [37]. The expenditure on girls’ 
and women’s apparel products accounts for 40%, of the total apparel 
expenditure for household during the same period [37]. The value of 
apparel product imports from China, Hong Kong, Italy and South 
Korea to the United States were attained from both [37-39]. Apparel 
imports made of cotton, wool and man-made fibers were chosen 
because almost 99% of the total apparel imports in the United States 
in 2010 were made from each of the fibers [40]. 

Japanese import value and volume data were taken from [41,42]. 
The U.S. import data are customs value [40] and the Japanese import 
data are f.o.b. value [43]. The unit price of each product category 
was calculated using total import amount divided by total import 
volume in the same product category collected from [37,38,41]. Gross 
National Incomes (GNI) and total population estimates were obtained 
from the [43] to calculate GNI per capita. Clothing expenditure for 
women’s apparel products in the United States was collected from 
[44-47] and [48]; Japanese clothing expenditure was collected from 
[49]. All of the data collected are assumed to be normally distributed 
based on a central limit theorem [35]. 

Results and Discussions
Results of price and income elasticities

The results of price and income elasticities show the means 
of income elasticities for U.S. cotton at 1.98, wool at 1.38, and 
manmade fiber at 2.36--all higher than the Japanese counterparts 
of 0.18 for cotton, 1.38 for wool and 0.26, respectively (Figure 1). 
The mean of price elasticities for wool imports to the United States 
was 1.17--higher than the Japanese counterparts of 0.36. The mean 
of price elasticities for Japanese imports of cotton was 1.77, and for 
manmade fiber, 0.45--higher than the U.S. counterparts of -0.12 and 
0.06, respectively. The results of price elasticities show that the prices 
of imported apparel products by any fiber type except for cotton 
apparel imports in the United States were positively related to apparel 
1Man-made girls’ and women’s apparel products include both girls’ and women’s 
apparel products made of artificial fibers (e.g., nylon) and synthetic fibers (e.g., 
rayon) [40]. The trade data of both fiber types was combined for the level of 
aggregation of a research subject.
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import demand in the United States and Japan. These results cannot 
support the first hypothesis that the price by (Table 1) apparel imports 
by fiber type is negatively related to the apparel import demand in the 
United States and Japan. However, the results of income elasticities 
showed that incomes of the United States and Japan were positively 
related to the demand of imported apparel products by any fiber type 
making supporting the second hypothesis of this research.

Overall, the t-tests for ANOVA (analysis of variance) showed that 
income elasticities of products made of cotton (T(54)=2.76, p<0.01) 

and man-made fibers (T(56)=-2.84, p<0.01) for the United States and 
Japan are statistically different from each other (Table 2). However, 
income elasticities of products made of wool (T (46)=1.18, p<0.25) 
for the United States and Japan are not statistically different from 
each other. All of price elasticities for cotton, manmade fiber and 
wool apparel products are not statistically different for the U.S. and 
Japanese markets. The ANOVA (analysis of variance) results showed 
that the means of price elasticities of imported apparel products for 
the United States and Japan are not statistically different for cotton 
apparel products (T(53)=-1.34, p=0.19), wool apparel products 
(T(46)=0.9, p=0.33) and man-made apparel products (T(54)=1.19, 
p=0.24). 

Among the results of income elasticities statistically different 
for the U.S. and Japanese markets, the income elasticity of apparel 
products made of manmade fiber in the U.S. market is the highest 
(2.36), following apparel products made of cotton in the U.S. market 
(1.98). The lowest income elasticity is apparel products made of 
cotton in the Japanese market (0.18), following apparel products 
made of manmade fiber in the same market (0.26)

It can be concluded that U.S. consumers increased the purchase 
of cotton and manmade fiber apparel imports far more than Japanese 
consumers when there was a same rate-income increase in both 
countries. This shows that U.S. consumers consider cotton and 
manmade fiber apparel imports far more luxurious than do Japanese 
consumers. Even though there was no statistical difference between 
U.S. and Japanese income elasticities for wool apparel products, 
both of the markets consider wool luxury products because of 
income elasticities more than 1. The results of price elasticities for 
cotton, wool and manmade fiber apparel imports in the U.S. and 
Japanese markets showed that almost all of the product categories, 
categorized by fiber type to the U.S. and Japanese markets, were low 
quality products except for Japanese cotton apparel import (1.77) 
and U.S. wool apparel import (1.17). However, the ANOVA (analysis 
of variance) results showed that none of the fiber type pairs in price 
elasticities statistically different.  

Conclusions
This research investigated income and price elasticities of apparel 

products import-by-fiber contents between 1974 and 2004 in the 
United States and Japan. The research found that income elasticities 
of U.S. and Japanese apparel imports were statistically different for 
cotton and manmade fiber apparel products. Cotton and manmade 
fiber apparel products imported to the U.S. market were luxury 
products, whereas the same product categories to the Japanese 
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Figure 1: Income and Price Elasticities for the U.S, Japanese Apparel 
products Import. 

 

Income Price

Elasticities Analysis of variance Elasticities Analysis of variance

Level Mean Std 
error

Lower 
95%

Upper 
95% df T p Mean Std 

error
Lower 
95%

Upper 
95% df T p

Cotton
U.S. 1.98 0.46 1.06 2.9

54 2.76 <0.01*
-0.12 0.98 -2.09 1.86

53 -1.34 0.19
Japan 0.18 0.46 -0.74 1.11 1.77 1 -0.24 3.78

Wool
U.S. 2.39 0.61 1.17 3.61

46 1.18 0.25
1.17 0.64 -0.12 2.47

46 0.9 0.33
Japan 1.38 0.61 0.16 2.6 0.36 0.64 -0.94 1.65

Manmade 
fiber

U.S. 2.36 0.45 1.46 3.27
54 3.3 <0.01*

0.06 0.23 -0.4 0.52
54 1.19 0.24

Japan 0.26 0.45 -0.64 1.16 0.45 0.23 -0.01 0.91

Table 2: Income and Price Elasticities of Apparel import to the United States and Japan.

* Statistically significant at p<0.01

The United States Japan

Cotton Wool
Man-
made 
fibers

Cotton Wool Manmade 
fibers

H1 (price) Support 
(-0.12)*

Do not 
support 
(1.17)

Do not 
support 
(0.06)

Do not 
support 
(1.77)

Do not 
support 
(0.36)

Do not 
support 
(0.45)

H2 
(income)

Support 
(0.98)

Support 
(2.39)

Support 
(2.36)

Support 
(0.18)

Support 
(1.38)

Support 
(0.26)

Table 1: Results of Hypothesis Testing.

*Numbers in parenthesis represent the mean of calculated elasticities.
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market were considered necessity items. Apparel products made 
of wool in both U.S. and Japanese markets were considered luxury, 
but the perception toward wool import products in the U.S. and 
Japanese markets was not different from each other. Price elasticities 
of apparel product import categories by fiber types, however, were 
not statistically different for each fiber type pair between the U.S. and 
Japanese markets. Almost all of the product categories categorized by 
fiber type to the U.S. and Japanese markets were low quality products, 
except for Japanese cotton apparel import (1.77) and U.S. wool 
apparel import (1.17). 

This research shows that U.S. and Japanese consumers have 
different perceptions of cotton and manmade fiber apparel 
products. This is consistent with the previous research by scholars 
that the demands of consumer products in the United States and 
Japan Scholars are substantially different because of unlike cultural 
characteristics [7]. U.S. consumers purchase cotton and man-made 
apparel products far more than Japanese consumers when there is 
a same rate of income increase. Perhaps as income increases, U.S. 
consumers tend to increase the purchase of apparel products made of 
cotton and manmade fiber faster than the Japanese counterpart [50]. 
Japanese consumers, however, think that imported apparel products 
made of cotton and manmade fiber are necessities, and purchase 
fewer items as their income increases. Conversely, as Japanese income 
decreases, there will a greater opportunity to export apparel products 
made of cotton and manmade fibers for foreign exporters. 

This research is the first research to investigate apparel import 
demand by fiber content in the United States and Japan. It provides 
managerial insights for apparel business owners in various countries 
who export to the U.S. and Japanese markets. Scholars can also 
benefit from empirical investigation of this research to understand 
the demand of consumer products in two extremely different 
cultures. The future research can extend the results, price and income 
elasticities of imported apparel products by fiber content in the United 
States and Japan to investigate and explain cross cultural background 
of the demand of apparel products based on fiber type. 
References

1. Kawabata H, Rabolt NJ (1999) Comparison of clothing purchase behavior 
between U.S. and Japanese female university students. Journal of Consumer 
Studies and Home Economics 23: 213-223. 

2. WTO (2012) Statistics database. 

3. United Nations (2012) UN Comtrade.

4. Becker RA, Gray WB (2009) NBER-CES manufacturing industry database. 
The National Bureau of Economic Research.

5. Ministry of Economy Trade and Industry (2012) Census of manufactures. 

6. Okazaki S, Mueller B, Taylor CR (2010) Global consumer cultural positioning: 
Testing perceptions of soft-sell and hard-sell advertising appeals between 
U.S. and Japanese consumers. Journal of International Marketing 18: 20-34.

7. McGowan KM, Sternquist BJ (1998) Dimensions of price as a marketing 
universal: A comparison of Japanese and US consumers. Journal of 
International Marketing 6: 49-65.

8. Fiore AM, Damhorst ML (1992) Intrinsic cues as predictors of perceived 
quality of apparel. Journal of Consumer Satisfaction Dissatisfaction and 
Complaining Behavior 5: 168-178. 

9. Heisey FL (1990) Perceived quality and predicted price: Use of the minimum 
information environment in evaluating apparel. Clothing and Textile Research 
Journal 8: 22-28. 

10. Salerno-Kochan R (2008) Consumer approach to the quality and safety of 
textile products. Part 1. Quality of textile products from the point of view of 
consumers. Fibres and Textiles in Eastern Europe 16: 8-12. 

11. Workman JE (1990) Effects of fiber content labeling on perception of apparel 
products characteristics. Clothing and Textile Research Journal 8: 19-24.

12. MacDonald S, Vollrath T (2005) The forces shaping world cotton consumption 
after the Multifiber Arrangement. Electronic Outlook Report from the Economic 
Research Service. United States Department of Agriculture, Washington DC, 
USA.  

13. Deaton A, Mullbauer J (1980) An almost ideal demand system. The American 
Economic Review 70: 312-326. 

14. Forsythe SM, Thomas JB (1989) Natural manmade fiber and blended fiber 
contents: An investigation of consumer preferences and perceptions. Clothing 
and Textile Research Journal 7: 60-64. 

15. Taylor LD, Houthakker HS (2009) Consumer demand in the United States: 
Prices, income, and consumption behavior. Springer, New York, USA.

16. Mankiw N (2012) Principles of microeconomics. South-Western Cengage 
Learning, Mason, OH, USA.

17. Howard GS, Cardello AV, Winterhalter C (2005) Perceptions of fiber and 
fabric uses and the factors contributing to military clothing comfort and 
satisfaction. Textile Research Journal 75: 223-232. 

18. Byrne MS, Caton ST, Pelton W (1998) Perceptions of fire types: A cross-
cultural study into the effects of textile education. Journal of Consumer 
Studies and Home Economics 22: 209-214.

19. Sneddon JN, Lee JA, Soutar GN (2012) Exploring consumer beliefs about 
wool apparel products in the USA and Australia. Journal of the Textile 
Institute 103: 40-47. 

20. Howard GS, Phillips BA (1976) Consumer perceptions of textiles. Home 
Economics Research Journal 5: 2-14. 

21. Gottheil F (2005) Principles of microeconomics. Thomson Publishing, Mason, 
Ohio, USA.  

22. Campbell JY, Cochrane JH (1995) By force of habit: A consumption-based 
explanation of aggregate stock market behavior. The Journal of Political 
Economy 107: 205-251.

23. Li Y, Yao L, Hu JY (1999) Clothing expenditure and the income elasticity of 
Chinese consumers. Journal of the Textile Institute 90: 121-135. 

24. Atwal G, Williams A (2009) Luxury brand marketing – The experience is 
everything! Journal of Brand Management 16: 338-346. 

25. Deaton A (1988) Quality quantity and spatial variation of price. The American 
Economic Review 78: 418-430. 

26. Stiglitz JE (1987) The causes and consequences of the dependence of 
quality on price. Journal of Economic Literature 25: 1-48. 

27. Chadwick S, Dardis R (1993) Demand for apparel imports in the United 
States. Family and Consumer Sciences Research Journal 22: 156-179. 

28. Lee J, Karpova E (2011) The U.S. and Japanese apparel products demand 
conditions: Implications for industry competitiveness. Journal of Fashion 
Marketing and Management 15: 76-90.

29. Houthakker HS, Magee SP (1969) Income and price elasticities in world 
trade. The Review of Economics and Statistics 51: 111-125. 

30. Atkinson AB, Brandolini A (2001) Promise and pitfalls in the use of 
“secondary”data-sets: Income inequality in OECD countries as a case study. 
Journal of Economic Literature 39: 771-799.

31. Best AE (1999) Secondary data bases and their use in outcomes research: A 
review of the area resource file and the healthcare cost and utilization project. 
Journal of Medical Systems 23: 175-181.

32. Murray T, Ginman PJ (1976) An empirical examination of the traditional 
aggregate import demand model. Review of Economics and Statistics 58: 
74-80. 

33. Sharma S (2002) The Morishima elasticity of substitution for the variable 
profit function and the demand for imports in the United States. International 
Economic Review 43: 115-135. 

34. Krugman P (1989) Differences in income elasticities and trends in real 
exchange rates. European Economic Review 33: 1031-1046. 

http://onlinelibrary.wiley.com/doi/10.1046/j.1365-2737.1999.00112.x/abstract
http://onlinelibrary.wiley.com/doi/10.1046/j.1365-2737.1999.00112.x/abstract
http://onlinelibrary.wiley.com/doi/10.1046/j.1365-2737.1999.00112.x/abstract
http://stat.wto.org/Home/WSDBHome.aspx?Language=E %5bAccessed 1 September 2012%5d.
http://comtrade.un.org/
http://www.meti.go.jp/english/statistics/tyo/kougyo/index.html
http://www.journals.marketingpower.com/doi/abs/10.1509/jimk.18.2.20
http://www.journals.marketingpower.com/doi/abs/10.1509/jimk.18.2.20
http://www.journals.marketingpower.com/doi/abs/10.1509/jimk.18.2.20
http://www.jstor.org/discover/10.2307/25048752?uid=3738256&uid=2129&uid=2&uid=70&uid=4&sid=21101818843693
http://www.jstor.org/discover/10.2307/25048752?uid=3738256&uid=2129&uid=2&uid=70&uid=4&sid=21101818843693
http://www.jstor.org/discover/10.2307/25048752?uid=3738256&uid=2129&uid=2&uid=70&uid=4&sid=21101818843693
http://lilt.ilstu.edu/staylor/csdcb/articles/volume5/fiore et al 1992.pdf
http://lilt.ilstu.edu/staylor/csdcb/articles/volume5/fiore et al 1992.pdf
http://lilt.ilstu.edu/staylor/csdcb/articles/volume5/fiore et al 1992.pdf
http://ctr.sagepub.com/content/8/4/22.abstract
http://ctr.sagepub.com/content/8/4/22.abstract
http://ctr.sagepub.com/content/8/4/22.abstract
http://www.google.co.in/url?sa=t&rct=j&q=consumer approach to the quality and safety%20of textile products. part i. quality of textile products from the point of view of consumers. &source=web&cd=1&ved=0CC4QFjAA&
http://www.google.co.in/url?sa=t&rct=j&q=consumer approach to the quality and safety%20of textile products. part i. quality of textile products from the point of view of consumers. &source=web&cd=1&ved=0CC4QFjAA&
http://www.google.co.in/url?sa=t&rct=j&q=consumer approach to the quality and safety%20of textile products. part i. quality of textile products from the point of view of consumers. &source=web&cd=1&ved=0CC4QFjAA&
http://ctr.sagepub.com/content/8/3/19
http://ctr.sagepub.com/content/8/3/19
http://usda.mannlib.cornell.edu/usda/ers/CWS/2000s/2005/CWS-04-15-2005_Special_Report.pdf
http://usda.mannlib.cornell.edu/usda/ers/CWS/2000s/2005/CWS-04-15-2005_Special_Report.pdf
http://usda.mannlib.cornell.edu/usda/ers/CWS/2000s/2005/CWS-04-15-2005_Special_Report.pdf
http://usda.mannlib.cornell.edu/usda/ers/CWS/2000s/2005/CWS-04-15-2005_Special_Report.pdf
http://www.jstor.org/discover/10.2307/1805222?uid=3737496&uid=2&uid=4&sid=21101751464953
http://www.jstor.org/discover/10.2307/1805222?uid=3737496&uid=2&uid=4&sid=21101751464953
http://ctr.sagepub.com/content/7/3/60.abstract
http://ctr.sagepub.com/content/7/3/60.abstract
http://ctr.sagepub.com/content/7/3/60.abstract
http://books.google.co.in/books?id=Bd_zkIMB1ncC&printsec=frontcover#v=onepage&q&f=false
http://books.google.co.in/books?id=Bd_zkIMB1ncC&printsec=frontcover#v=onepage&q&f=false
http://trj.sagepub.com/content/75/3/223.abstract
http://trj.sagepub.com/content/75/3/223.abstract
http://trj.sagepub.com/content/75/3/223.abstract
http://onlinelibrary.wiley.com/doi/10.1111/j.1470-6431.1998.tb00731.x/abstract
http://onlinelibrary.wiley.com/doi/10.1111/j.1470-6431.1998.tb00731.x/abstract
http://onlinelibrary.wiley.com/doi/10.1111/j.1470-6431.1998.tb00731.x/abstract
http://www.tandfonline.com/doi/full/10.1080/00405000.2010.542012
http://www.tandfonline.com/doi/full/10.1080/00405000.2010.542012
http://www.tandfonline.com/doi/full/10.1080/00405000.2010.542012
http://onlinelibrary.wiley.com/doi/10.1177/1077727X7600500101/abstract
http://onlinelibrary.wiley.com/doi/10.1177/1077727X7600500101/abstract
http://41.139.181.198/cgi-bin/koha/opac-detail.pl?biblionumber=508
http://41.139.181.198/cgi-bin/koha/opac-detail.pl?biblionumber=508
http://faculty.chicagobooth.edu/john.cochrane/research/papers/Campbell_Cochrane_By_Force_of_Habit_%28JPE%29.pdf
http://faculty.chicagobooth.edu/john.cochrane/research/papers/Campbell_Cochrane_By_Force_of_Habit_%28JPE%29.pdf
http://faculty.chicagobooth.edu/john.cochrane/research/papers/Campbell_Cochrane_By_Force_of_Habit_%28JPE%29.pdf
http://www.tandfonline.com/doi/abs/10.1080/00405009908690633
http://www.tandfonline.com/doi/abs/10.1080/00405009908690633
http://www.mendeley.com/catalog/luxury-brand-marketing-experience-everything-1/
http://www.mendeley.com/catalog/luxury-brand-marketing-experience-everything-1/
http://www.princeton.edu/rpds/papers/Deaton_Quality_Quantity_and_Spatial_Variation_of_Price_AER1988.pdf
http://www.princeton.edu/rpds/papers/Deaton_Quality_Quantity_and_Spatial_Variation_of_Price_AER1988.pdf
http://econpapers.repec.org/article/aeajeclit/v_3a25_3ay_3a1987_3ai_3a1_3ap_3a1-48.htm
http://econpapers.repec.org/article/aeajeclit/v_3a25_3ay_3a1987_3ai_3a1_3ap_3a1-48.htm
http://onlinelibrary.wiley.com/doi/10.1177/004677749302200204/abstract
http://onlinelibrary.wiley.com/doi/10.1177/004677749302200204/abstract
http://www.emeraldinsight.com/journals.htm?articleid=1911937
http://www.emeraldinsight.com/journals.htm?articleid=1911937
http://www.emeraldinsight.com/journals.htm?articleid=1911937
http://www.jstor.org/discover/10.2307/1926720?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/1926720?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/2698313?uid=3738256&uid=2129&uid=2&uid=70&uid=4&sid=21101818843693
http://www.jstor.org/discover/10.2307/2698313?uid=3738256&uid=2129&uid=2&uid=70&uid=4&sid=21101818843693
http://www.jstor.org/discover/10.2307/2698313?uid=3738256&uid=2129&uid=2&uid=70&uid=4&sid=21101818843693
http://www.ncbi.nlm.nih.gov/pubmed/10554733
http://www.ncbi.nlm.nih.gov/pubmed/10554733
http://www.ncbi.nlm.nih.gov/pubmed/10554733
http://www.jstor.org/discover/10.2307/1936011?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/1936011?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/1936011?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/827058?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/827058?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.jstor.org/discover/10.2307/827058?uid=3737496&uid=2129&uid=2&uid=70&uid=4&sid=21101911524651
http://www.nber.org/papers/w2761
http://www.nber.org/papers/w2761


Citation: Lee J, Farr C, Hathcote J (2013) Comparative Analysis of Apparel Import by Fiber Content:  The Case of the United States and Japan. J Fashion 
Technol Textile Eng 1:1.

• Page 6 of 6 •

doi:http://dx.doi.org/10.4172/2329-9568.1000102

Volume 1 • Issue 1 • 1000102

35. Ott RL, Longnecker MT (2001) An introduction and data analysis. Duxbury/
Thomson Learning, Pacific Grove, CA, USA. 

36. Narayan PK, Narayan S (2005) Estimating income and price elasticities of 
imports for Fiji in a cointegration framework. Economic Modelling 22: 423-
438. 

37. Feenstra RC (2005) U.S. Imports and Exports by 4-digit SIC Industry 1958-
1994.

38. United States International Trade Commission (2005) USITC interactive tariff 
and trade dataweb version 2.7.4.

39. United States Census Bureau (2012) Income, expenditures, poverty, & 
wealth; Consumer expenditures.

40. Office of Textiles and Apparel (2012) Trade data U.S. imports and exports of 
textiles and apparel.

41. Nihon Kanzei Kyokai (1976-2000) Japan exports & imports: Commodity by 
country. Japan Tariff Association, Tokyo, Japan.  

42. Japan External Trade Organization (2006) Boeki tokei database.

43. International Monetary Fund (2006) International financial statistics yearbook. 
International Monetary Fund, Washington DC, USA.

44. United States Bureau of Labor Statistics (1977-2005) Average annual 
expenditures and characteristics of all consumer units consumer expenditure 
survey. US Dept. of Labor Bureau of Labor Statistics, Washington DC, USA.

45. United States Bureau of Labor Statistics (2011). Consumer expenditure 
survey: 1984-91 Multiyear tables. 

46. United States Bureau of Labor Statistics (2011). Consumer expenditure 
survey: 1992-99 Multiyear tables. 

47. United States Bureau of Labor Statistics (2011). Consumer expenditure 
survey: 2000-05 Multiyear tables. 

48. United States Department of Labor (2005) Bureau of Labor Statistics.

49. Japan Statistical Association (1975-2005) Japan statistical yearbook. Tokyo, 
Japan.

50. Chi T, Kilduff PD (2011) Understanding consumer perceived value of casual 
sportswear: An empirical study. Journal of Retailing and Consumer Services 
18: 422-429.

Submit your next manuscript and get advantages of SciTechnol 
submissions

 � 50 Journals
 � 21 Day rapid review process
 � 1000 Editorial team
 � 2 Million readers
 � More than 5000 
 � Publication immediately after acceptance
 � Quality and quick editorial, review processing

Submit your next manuscript at ● www.scitechnol.com/submission

Author Affiliations                                           Top

1Apparel, Events and Hospitality Management Department, Iowa State 
University, Ames, Iowa, USA
2Textiles, Merchandising and Interiors Department, University of Georgia, 
Athens, Georgia, USA

http://www.sciencedirect.com/science/article/pii/S0264999304000495
http://www.sciencedirect.com/science/article/pii/S0264999304000495
http://www.sciencedirect.com/science/article/pii/S0264999304000495
http://cid.econ.ucdavis.edu/usixd/usixd4sic.html
http://cid.econ.ucdavis.edu/usixd/usixd4sic.html
http://dataweb.usitc.gov/scripts/user_set.asp
http://dataweb.usitc.gov/scripts/user_set.asp
http://www.census.gov/compendia/statab/cats/income_expenditures_poverty_wealth/consumer_expenditures.html
http://www.census.gov/compendia/statab/cats/income_expenditures_poverty_wealth/consumer_expenditures.html
http://otexa.ita.doc.gov/Msrcat.htm
http://otexa.ita.doc.gov/Msrcat.htm
http://www.bls.gov/cex/1991/standard/multiyr.pdf
http://www.bls.gov/cex/1991/standard/multiyr.pdf
http://www.bls.gov/cex/1999/standard/multiyr.pdf
http://www.bls.gov/cex/1999/standard/multiyr.pdf
http://www.bls.gov/cex/2005/standard/multiyr.pdf
http://www.bls.gov/cex/2005/standard/multiyr.pdf
http://www.bls.gov/cps/labor2005/home.htm
http://www.stat.go.jp/english/data/nenkan/index.htm
http://www.stat.go.jp/english/data/nenkan/index.htm
http://www.scribd.com/doc/84793578/Understanding-Consumer-Perceived-Value-of-Casual-Sportswear-An-Empirical-Study
http://www.scribd.com/doc/84793578/Understanding-Consumer-Perceived-Value-of-Casual-Sportswear-An-Empirical-Study
http://www.scribd.com/doc/84793578/Understanding-Consumer-Perceived-Value-of-Casual-Sportswear-An-Empirical-Study

	Title
	Corresponding author
	Abstract
	Introduction
	Literature Review
	Consumer demand theory: Elasticity of demand 
	Relationship between fiber content and apparel demand 

	Methods
	Results and Discussions 
	Results of price and income elasticities 

	Conclusions
	References
	Figure 1
	Table 1
	Table 2

