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iven the dynamics of business today, sophisticated systems are essential for productivity. It has become commonplace

for team collaboration to occur while executing deliverables. Systems that have the capacity to manage these outputs are
few. OneSpace provides a fully customizable platform for project-based collaboration needs. OneSpace is ineffective without
engaged users and continuous system activity. Therefore, a marketing plan was implemented to identify system features,
benefits and goals. The marketing approach included a unified vision for a system logo, innovative website design and a flyer
to distribute information. Additionally, business stationary, including letterhead and business card products, were produced
to help brand OneSpace. The main purpose of OneSpace is to deliver a web-based platform that supports team collaboration,
best-practice sharing, innovation and curriculum access. With these functions in mind, the logo was created mirroring
OneSpace implementation. Branding for the company includes renditions of these practices in an aesthetic manner. To highlight
collaboration, a table-like shaped figure along with 4 circles representing individuals was used to depict a meeting. To identify
with the ability to share best practices, an image was created replicating an icon of an electronic document. A light bulb was
included to reflect innovation. Lastly, to illustrate the capacity to access the electronic version of curricula, a book-like figure
was created. Each function (image) of the system was grouped together by using a cloud structure to signify that OneSpace
is universally accessible and dynamic. The branding of this company and material aims to reflect the intended purpose—to
cultivate a collaborative, web-based initiative that supports successful partnerships. The branding is inviting and personable as
it relates to mission-driven work. It communicates strength in numbers, a core value to the institution it was developed for. It
depicts system workflow and platform capacity. Through a glance of the logo, a clear understanding of functionality is conveyed.
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