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1.0 Abstract

Holistic tourism has become a new and alternative form of tourism and an important trend among tourists who seek
programs and experiences that would allow them to achieve balance between mind, body and soul. Choosing holistic
tourism means that a tourist can enjoy a different and full experience which goes beyond the simple contact with
cultures, people, places or landscapes. It focuses on self-transformation and on an attempt of people understanding more
about themselves. It is crucial we understand each person’s view about this new type of tourism since this perspective
will surely bring potential new investors to this product. Knowing what every tourist values, feels and needs- in terms of
personal fulfillment- can turn this new type of tourism into a competitive one. This study includes an empirical research
conducted through questionnaires to 300 holistic tourists in four different Portuguese destinations: Azores, Gerés, Lisbon
and Algarve. The results allowed a better understanding of the holistic tourists’ characteristics, their main motivations,
self-image perception and satisfaction levels while taking part in holistic tourism.
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