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Abstract

This research paper focused on tourist’s experiences after engaging
in a rural tourism experience, the activities developed during that
period and what relevant factor were considered on planning
the holidays. We collected data in the Azores, a region prone for
rural tourism implementation. We were able to recognize that the
landscape, adventure related activities and local gastronomy were
some of the reasons tourists choose the Azores as a destination.
The rural living experience and the local population welcoming traits
were mentioned as factors that make tourists want to return to the
Azores on holidays.
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Introduction

Rural tourism is presented as a sustainable alternative to
traditional tourism [1,2], allowing tourists to meet their preferences
since it enables a differentiating and genuine experience [3-6]. It also
allows tourist to immerse in the rural tourism experience [7,8]. The
touristic experience is a complex psychological process that takes place
and is initiated by the tourist itself [9]. The individual builds his/her
experience according to his/her preferences and to his/her idealized
scenario [10]. It can be a sports experience, a rustic experience, a
gastronomic experience, or a mix of different relevant activities for the
participants but they must be linked to that specific rural area [11-13].

Kastenholz, et al. refers the importance of enhancing tourist
experiences for rural areas to surpass social and economic frailties
and to make progress using the unique resources these regions have
to offer [14]. Rural areas have also been subjected to an increasing
touristic demand since urban live is full of stress and tourists are

searching for activities that solve this type of problems [2,5,15]. This
paper aims to analyze the type of experiences tourists have regarding
rural tourism. It also intends to access the relevance of the activities
developed during the holidays and how it relates to the planning of
those holidays.

Materials and Methods

Our research is based on data collected about Azores tourist’
opinions regarding their holiday planning, their holiday experience
and the activities developed during their stay to access their perceptions
and to provide guidelines for improving the sustainable development
of rural tourism. The methodological approach comprised four main
stages: Questionnaire design, non-probabilistic data collection, data
analysis and interpretation of outcomes, including the discussion of
the results. The target population are anyone who are aged 18 or over,
who has had at least one rural tourism experience in the Azores. The
sample is composed of 125 participants who fulfill these conditions.
Data was retrieved from September 2019 to September 2021. In this
study, respondents are distributed according to the age group as is
shown in Table 1. The majority (56.0%) is relatively young (18 to 35
years old). Most respondents do not live in the Azores (87.2%). 70.4%
are employed and have, at least, a bachelor’s degree (46.4%) (Table
2). About Nationality, 48.6% are Portuguese and 51.2% have foreign
Nationality-being the most representative from North America
(United States of America and Canada) (Table 3).

Sociodemographic data (%)

Gender Age group Resident of the Azores
Female 43.2 18-35 56 No 87.2
Male 56.8 36-50 29.6 Yes 12.8
50-65 12.8
Total 100 65 1.6 Total 100
Total 100

Table 1: Sociodemographic data of the participants.

Sociodemographic data (%)

Education (%) Professional (%)
Bachelor/Degree |46.4 Employed 70.4
Basic Education 6.4 Other 24
Master Degree 13.6 Retired 4.8
Ph.D. 8.8 Student 16.8
Secondary School 24.8 Unemployed 5.6
Total 100.0 Total 100.0

Table 2: Sociodemographic data of the participants.

Nationality (%)
Portuguese 48.6
American (North) 1.4
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Fronch 68 a non-probabilistic sample that does not allow the generalization of
renc .
the conclusions to the population.
German 8.0
Results
Spanish 6.4 ) . )
Section I-my rural tourism experience
Polish 4.0 In Tabl s : : P B
n Table 4, it is possible to evidence the activities considered
United Kingdom 24 most important (1.e.,‘most Valued? by the stl}dz pa.rt}c‘lpants in .the
context of Rural Tourism. Such activities are: (i) “Activities as cycling,
African 24 climbing, horse riding, etc, (ii) “B&B in a rural context,” and (iii)
“Countryside”-which are considered important or very important,
Dutch 2.4 respectively, by 83.2%, 84.8%, and 81.6% of the participants.
Other European Mediterranean .
Countries 24 Activities\Relevance _No !"ttle Important Yery
important |important important
Chinese 1.6
Activities as (cycling, 48 12 464 36.8
Russian 0.8 climbing, horse riding, etc.)
South American 0.8 B&B in a rural context 5.6 9.6 45.6 39.2
Total 100.0
A country house 8.8 18.4 38.4 34.4
Table 3: Nationality of the participants
Data were analyzed mainly using summary statistics, graphical ~ Afarm with animals 104 24 36.8 28.8
representations, and exploratory data analysis methods, including
the nonlinear Categorical Principal Component Analysis (CatPCA).  |Rural Hotel or Guest House 6.4 22.4 36.8 34.4
The objective is the same of Principal Component Analysis (PCA),
to reduce the dimensionality of the data set to a smaller number of  |Countryside 6.4 12 33.6 48
variables that are uncorrelated (named as principal components) that
still represent the information in the original data [16]. The authors  oer(s) 55.2 1.2 216 12
also refer that the PCA and de CatPCA methods are different because

the PCA only reveals linear relationships, whereas CatPCA can also
reveal nonlinear relationships by means of quantifying categorical
or nonlinearly related variables in a statistical optimal sense [16,17].
We applied, in the current study, the CatPCA using optimal scaling
procedure included in IBM SPSS Statistics to assign numerical
quantifications to the categories of each categorical variable [18]. We
didn’t apply hypothesis tests since it is not recommended when using

Table 4: Assessment levels of the relevance of activities in the context of rural
tourism for the participants. (%).

Through Table 5, it was found that for most of the respondents
(68, 0%) this was their first visit to the Azores, where 87.2% traveled
by plane. The majority (80.0%) of the respondents declared that they
had the Rural Tourism experience(s) with friends or family. Besides,
in many cases, this was not their first rural tourism experience for
most respondents (see Appendix A).

. . How did you travel for the Rural How did you perform the Rural Was it your first experience in Rural
First visit to the Azores? . N X . N . .
Tourism Experience in the Azores? |Tourism Experience in the Azores? |Tourism?
No 32 Airplane 87.2 With friends 45.6 No 45.6*
Yes 68 Boat/Cruise 9.6 With family 34.4 Yes 42.4
Do not know/Do
Total 100 Own vehicle 1.6 Alone 12.8 12
not answer
Other(s) 0.8 Other(s) 7.2 Total 100
Total 100 Total 100
Note: (*) Not important.

Table 5: Closed-up questions (%).
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The Rural Tourism experiences took place mainly on the island of
Sao Miguel, the largest island in the Azores, also known as the green
island (39.9%). However, respondents also had an experience on the
Terceira Island (13.4% of respondents have had at least one experience
of Rural Tourism on Terceira Island), Pico Island (10.4%), and Santa
Maria Island (9.7% of respondents) (Table 6).

Islands (%)
Sao Miguel 39.9
Terceira 134
Pico 10,4
Santa Maria 9.7
Faial 7.7
Sao Jorge 5.7
Graciosa 54
Flores 4.4
Corvo 34
Total 100

In Figure 1, it is possible to observe the main types of tourism
experienced during holidays in the Azores were: (i) “Nature based
tourism” (91%); (ii) “Gastronomy” (82%); (iii) “Adventure” (78%); (iv)
“Cultural Tourism” (65%); and (v) “Ecotourism” (51%).

Other 21% |
Nature based tourism 91%
Cultural Tourism 65%
Gastronomy 82%
Ecotourism 51%
Sport 47%
Adventure 78%
Agritourism 31%
0% 20% 40% 60% 80% 100%
Figure 1: Type(s) of Rural Tourism experienced during the holidays in the Azores.

Table 6: Island or Islands of the Azores Archipelago where the participants
carried out their Rural Tourism experience(s).

In the respondents’ perception, the three most important reasons
for choosing the Azores as a destination for Rural Tourism are: (i)
“Landscape” (referred by the overwhelming majority with 92.0%), (ii)
“Adventure activities” (76.0%), and (iii) “Gastronomy” (72.8%) (Table
7).

Regarding the question “What relevance has the following aspects
when planning a vacation?”, Table 9 shows the respondents’ responses
for each of the 18 items mentioned. The aspects considered most
relevant by the respondents when planning their vacations are mainly:
(i) “Attractive landscape (ii) “Comfort in rooms and/or home”; (iii)
“Easy, safe and transparent booking process”; (iv) “Good location of
the accommodation”; and (v) “Good telephone and internet coverage”
(mode=4, P25=3, P50=4, P75=4), where 4 corresponds to very

Options Yes (%) No (%) . .
important (see Appendix B).
Landscape 92 8
Sviti Not Little Very
Adventure activities 76 24
important [important Important important
Gastronomy 72.8 27.2
By recommendation/ gf:;'lf;: da\‘;l‘i’t‘r’]";rg‘;gsg"” and/ g g 23.2 416 25.6
Based on the 53.6 46.4
experiences of others . )
Location or region well known 24 13.6 448 39.2
Culture 56 44 for tourism ' ’ ’ )
Destination classification Nearby cultural attractions 0.8 19.2 48 32
on the Internet in/fbooks/ |57.6 42.4
guides i
Good Iocatlop of the 08 39 376 58.4
Weather 57.6 424 accommodation
Other 216 78.4 Good telephone and internet 4 13.6 206 528
coverage
Table 7: Options for the selection of azores as a destination for rural tourism
experience. Comfort in rooms and/or 08 24 344 62.4
. . . home ’ ’ ’ ’
Contextually, the three primary sources of information used by
respondents were (i) “Social media” (used by 24.5% of respondents),  Knowledge of English by the 136 248 39 20.6
(ii) “Tourism Events and Websites” (21.4% of respondents), and (iii) local population ’ ’
“Guides, flyers, or Tourism Literature” (13.1%) (Table 8). ) )
Events taking place during 5.6 336 448 16
. my stay ’ ’ ’
Options (%)
Social media 245 Easy access from the nearest
Tourism Events and Websites 214 {);:l;:ytranspod and the place 18.4 16 34.4 31.2
Guides, flyers, or Tourism Literature 13.1
Customer feedback 11.6 Quiet and peaceful location 16 18.4 36.8 43.2
and surroundings ’ ’ ’ ’
Travel agency 11
Tourism events (Fairs, exhibitions, etc.)|9 Attractive landscape 0.8 1.6 30.4 67.2
Other sources 9.3
Easy, safe and transparent 0.8 16 36.8 60.8
Total 100 booking process ' ' ' '
Table 8: Types of information sources. Proximity to sports facilites 32.8 28 28 11.2
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Proximity to places of
entertainment (bars, clubs, 20 22.4 32.8 24.8
etc.)

Recommendations from

“Accommodation and surroundings well maintained aesthetically and
healthily” (mode=4, P25=3, P50=4, p75=4); (ii) “Easy and fast check-
in” (mode=4, P25=3, P50=4, p75=4); and (iii) “Warm welcome by
the host” (mode=4, P25=3, P50=3, p75=4). These three aspects were
considered very important by 60.8%, 54.4%, 48.0%, and 42.4% of the

friends, colleagues, family or |12.8 16 44.8 26.4 o !
other tourists participants (Table 11 and Appendix D).
Health services available Not Little Very
nearby .2 224 36.8 29.6 important important Important important
Value 4.8 12.8 43.2 39.2 Accommaodation and
surroundings well maintained 0.8 2.4 36 60.8
Other 64.8 16.8 12 6.4 aesthetically and healthily
Table 9: The most relevant aspects to plan a vacation—in the perception of the Accommodation exactly as it 0 4.8 48 47.2
. was announced
participants (%).
. .. . Easy to find accommodation 0.8 6.4 48 44.8
Categorical Principal Component Analysis (CatPCA) Y
C . S . Check-in easy and fast 0.8 5.6 39.2 54.4
The application of the Categorical Principal Component Analysis Y
(CatPCA) to the data sub-matrix that contains the respondents’ Place carefully decorated, the
answers regarding the 18 items in a four-point ordinal scale (1-Not state of the equipment and the '8 7.2 46.4 38.4
. . . . building
important, 2-Little important, 3-Important, 4-Very important)
allowed the retention/extraction of six principal components |Parking facility 7.2 19.2 32 416
(dimensions), which globally explain about 71.2% of the total variance . i
of the data (Table 10 and Appendix C). Furthermore, the most critical Ease to get information 24 2 488 416
variables for the first principal component are items 9, 15, 16, and  warm welcome by the host 1.6 15.2 35.2 48
17. So, this component can be called “Accessibility/location” The most _
relevant items for the second principal component are items 1, 2, and sz;;;z%";at{;gn 3.2 12 42.4 424
10. Hence this component was named “Reputation and Quiet and
peaceful location”. The items most correlated with the third principal ~ Other 62.4 12.8 12.8 12

component are 11 and 12. Thus, this component/dimension was
called “Landscape and booking process”. The essential items for the
fourth main component are items 4, 7, 13 and 14, which is why this
component was called “Knowledge of English and the existence of
sports facilities”. The essential items for the fifth main component are
items 5 and 6, so this component was named “Comfort and telephone
and internet coverage”. The items most associated with the sixth main
component are items 3, 8, and 18, so this component was called
“Cultural attractions/events/tourist entertainment”.

Dimension Cronbach's alpha Variance accounted for
-(rgitgclenvalue) % of Variance
1 0.756 3.013 16.74
2 0.629 2.145 11.918
3 0.586 2.143 11.906
4 0.595 1.887 10.481
5 0.601 1.849 10.27
6 0.639 1.784 9.909
Total 0.976 12.82 71.224

Table 10: Values of the Cronbach’s Alpha coefficient, eigenvalues and variance
accounted for across these components (Rotation Method: Varimax with Kaiser

Normalization).

In the participants’ perception, the three most important
aspects of the first impression of a Rural Tourism experience are: (i)

Table 11: The most relevant aspects in the “first impression” in a Rural Tourism
experience (%).

Categorical Principal Components Analysis (CatPCA), using the
Varimax rotation method with Kaiser Normalization, was applied to
the data sub-matrix that contains respondents’ responses for the ten
items in the table above. The Percentage of Variance Accounted For
(PVAF) by the three main components extracted is 74.4% of the data’s
total variance (All these components have eigenvalues above 1). The
first principal component has a good internal consistency, and the two
retained components have an acceptable internal consistency (Table
12).

Dimension
Items

1 2 3
mainaimed acethelcall and heathty 0987 0021 002
/a-\rc];sgumnrgze)gation exactly as it was 0.411 0.472 0.237
Easy to find accommodation 0.988 0.02 -0.044
Check-in easy and fast 0.988 0.022 -0.039
Flace corstul tort et ol oggs  0ges o
Parking facility 0.065 0.218 0.766
Ease to get information 0.549 0.579 0.197
Warm welcome by the host -0.073 0.878 -0.173
Views from the accommodation 0.496 0.279 0.556
Other -0.252 -0.283 0.641
Eigenvalue (VAF) 3.724 2.019 1.697
Percentage accounted (PVAF) 37.237 20.188 16.97
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0.529 ‘
16.74 ‘

‘Cronbach’s Alpha 0.823

16.74

0.649
16.74

‘ Variable Principal Normalization.

Table 12: Rotated component loadings of the 3-component solution (First
impression in a Rural Tourism experience).

Most important items for the first principal component: 1, 3, and
4-Accommodation and Easy and fast check-in; Most important items
for the second principal component: 2, 5, 7, and 8-Customer service/
attention (including decoration); Most important items for the third
principal component: 6, 9 and 10 Other aspects (e.g., Parking facility,
Views).

Regarding the booking preferences, half of the participants (50%)
prefer to use booking websites (Figure 2). The majority (58%) rated
their Rural Tourism Experience as excellent (Figure 3).

6.0%

5.0%

4.0% 50%

3.0%

2.0%

1.0% 20% 9% o 21%
0.0%

Booking websites  Directly with Other Social media Travel agency
guests (phone, (Facebook,
whatsApp, Instagram...)

email, ...)

Figure 2: Distribution of participants according to booking preferences (%).

Very good 29%
Satisfactory 2%
Good 10%
Excellent 58%
Do not know /Do not answer 1%
Bad / disappointing 1%

0.0% 1.0% 2.0% 3.0% 4.0% 5.0% 6.0% 7.0%

Figure 3: Tourists rating of their Rural Tourism Experience in the Azores (%).

Section II-agreement levels

Regarding the agreement questions I (Table 13), the majority
(76.8%) of the participants fully or partially agreed with the
statement corresponding to item 14.1, “The Marketing around my
experience of Rural Tourism was important.” Nevertheless, it appears
that there is still room for improvement at this level (Marketing)
(mode=P25=P50=P75=4, which corresponds to the answer option
“Agree”). Note that the option “Totally agree” was not checked.
Only 33.6% of respondents agreed, in part or entirely, with the
statement that their “Rural Tourism experience was too expensive”
(mode=P25=P50=P75=3 (Neutral); P75=4 (Agree)) (Table 14).

Through my experience of
RuralTourism, | believe that
the Autonomous Region of the 0 32 184 464 |32
Azores is sustainable.
Table 13: Agreement levels (l).
14.3 Through
my experience
14.1. The 14.2 My of Rural
. X Tourism,
Marketing around experience of .
, ! | believe
my experience Rural Tourism
R that the
of Rural Tourism |was very
. Autonomous
was 3 expensive X
Region of
the Azores is
sustainable
N Valid 125 125 125
Missing |0 0 0
Mode 4 3 4
25 4 3 4
Percentiles |50 4 3 4
75 4 4 5

Table 14: Agreement levels (I)-mode and percentiles.

Furthermore, the majority (78, 4%) of the participants fully
or partially agreed with the statement corresponding to item 14.3
“Through my experience of Rural Tourism, I believe that the
Autonomous Region of the Azores is sustainable” ((mode=P25=P50=
4 (Agree); P75=5 (Totally agree)). So, the Azores appear as a sustainable
tourist destination. However, it is necessary to focus on maintaining
the archipelago’s environmental, social, and economic sustainability.

If we focus on Table 15 (agreement levels II), the participants
expressed higher levels of agreement with statements referring to item
5 “I felt that the Azores were an authentic place” (75.2% of participants
strongly agreed with this statement), 6 “I felt that the population
was welcoming”; 7 “T felt safe”; 8 “I enjoyed the local cuisine”; 11
“I performed activities in nature”; 16 “I noticed that natural green
landscapes predominate on a large scale over built landscapes”; and
19 “T observed the local fauna and flora” which suggests that these are
strengths of the Azores in terms of tourist attractiveness. In fact, most
participants strongly agreed with the statements underlying these
items (75.2%, 58.4%, 74.4%, 64.8%, 67.2%, 52.0%, 59.2%, respectively).
The lowest levels of agreement were related to statements associated
with item 3, “The accommodation had spacious rooms and common
areas’; 14, “I played paintball” and 15, “I realized that tourism was not
the dominant economic activity in the area.”

1 (Totally 3 4 5 (Totally
During my experience of Rural disagree) agree)
1 (Totally |, 3 4 5 (Totally Tourism in the Azore
Disagree) Agree) % % % % %
| had contact with people, local life,
The Marketing around my % % % % % and customs. 16 56 |24 352 %52
Iexperience of Rural Tourism was | met | d ted
important. 0.8 4 184 528 |24 frgﬁ dgﬁi‘gspe"p eandcrealednew 43¢ 12 8.8 |25.6 40
My experience of Rural Tourism The accommodation had spacious 39 32 120 432 1304
was very expensive. 4.8 16 45.6 288 4.8 rooms and common areas ’ : : :
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The staff of the accommodation

. 0.8 4 16 136 |43.2
conveyed confidence.
| felt tha_t the Azores were an 0 08 72 16.8 752
authentic place.
| felt thqt the population was 08 4 112 256 584
welcoming.
| felt safe. 0 0.8 |56 [19.2 744
| enjoyed the local cuisine. 1.6 0.8 |104 |22.4 64.8
Bought local products. 15.2 4 8.8 [21.6 504

| felt that there were many activities/
places of interest.

Performed activities in nature. 2.4 16 64 224 67.2

6.4 6.4 [15.2 |32.8 |39.2

Performed activities at sea (e.g.

Fishing, boating, other). 216 32 112120 |44

| did horse riding. 62.4 64 64 72 176
| played paintball 83.2 4 32 4 5.6
| realized that tourism was not the

dominant economic activity in the 31.2 27.2 19.2 1562 |7.2
area.

After returning from my experience Bﬂ::t?:::) 3 4 i(TrzS"y
of Rural Tourism in the Azores, | felt Isag 9
that.... % % % % %

a) | created happy memories. 0.8 0 |32 (184 77.6

b) | want to revisit th<=T Azores in the 0.8 3.2 104 20.8 64.8
context of Rural Tourism.

c) | had a story to tell friends/family. 0.8 0.8/3.2 19.2/76

Table 17: Agreement levels (lIl)
Section III-open-up question

A question regarding what could have been different to make the
experience of Rural Tourism in the Azores more positive was made.
Bearing in mind that this question was open and short, nine options
were created due to the considerable quantity of answers (Table 18).
In this regard, the most frequent answer was “Nothing to add” with
30.7%, followed by the “Improve accessibility and infrastructures”
(18.2%), and “Diversify the touristic offer” with more than 15%.

| noticed that natural green
landscapes predominate on a large 0.8 24 196 352 |52
scale over built landscapes.

| was not bothered by any noise or

. 0.8 8 18.4 129.6 43.2
pollution.
Iapsorbed th_echaractenstlcsof 4 104 1224 304 328
regional architecture.
| observed the local fauna and flora. (1.6 24 |72 |29.6 59.2

Table 15: Agreement levels (l1).

CatPCA, using the Varimax rotation method with Kaiser
Normalization, was applied to the data sub-matrix that contains
the respondents’ answers regarding the 19 items in the table above.
The Percentage of Variance Accounted For (PVAF) by the five main
components extracted is 65.2% of the data’s total variance (Appendix F
shows that all these components (dimensions) have eigenvalues above
1, and the corresponding internal consistency of the individual items
is acceptable. The most important items for each of the dimensions
and the corresponding designations were as follows:

Regarding the agreement levels III question (Tables 16 and 17),
most respondents strongly agree with the following statements: “I
created happy memories” (77.6%), “I want to revisit the Azores in the
context of Rural Tourism” (64.8%), and “I had a story to tell friends/
family” (76.0%). The most frequent answer regarding the three items

Options %
Have more time for the experience 5.7
Convert the Azores into a less expensive destination |13
Improve accessibility and infrastructures 18.2
Break language barriers 1.9
Increase natives warmness 6.7
Better cleaning of urban areas and trails 2.8
Nothing to add 30.7
Diversify the touristic offer 15.3
Others 5.7

Table 18: Open-up question (1).

Moreover, another question was made about the three most
remarkable experiences Azores Rural Tourism; for this question,
seven options were created (Table 19). Contextually, the most frequent
answer was “Natural Beauties and Outside Activities” with 43.3%,
followed by “Traditions and Gastronomy” (19.3%), and “Sea related
activities” with more than 16% of the answers

AR - Options %
above was 5 (Totally agree), which indicates that the Rural Tourism
experience(s) lived through provided memorable moments. Thermal waters 10.9
Camping 0.9
Principal I c IDi ion Designati
Component tems omponent/Dimension Designation Natural beauties and outside activities 43.3
Authenticity/typicality of the destination of Traditions and gastronomy 19.3
1 1,5,8,15and 16 the A destinati
€ Azores destination Sea related activities 16.3
2 7,11 and 19 Safety and contact with nature Interaction with locals 4.8
3 3,4,and 14 Accommodation Others 4.5
4 2,6,17 and 18 Friendliness of the local people Table 19: Open-up question (II).
iviti iviti Discussion
5 9.10, 12 and 13 I;gg?lg)r:zdu‘;:ltasé::tlvmes (e.g., activities at
' Through this exploratory research, it was possible to analyze the

Table 16: Principal Component Designation.

perceptions of tourists regarding their rural tourism experience and
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the activities they developed during the holidays. In this regard, it
was possible to verify that tourists choose the Azores because of the
landscape, the adventure related activities and the local gastronomy,
as is mentioned in literature by Lane, et al. [4,5,11]. The most relevant
rural tourism experiences are based on the nature of the islands,
adventure-like and culture activities, and ecotourism. These are in
line with the relevance/attractiveness of rural tourism since it allows
tourists to have an immersive experience with the day-to-day life of
rural populations and escape from the stress and anxiety of city live by
engaging in cultural, nature and adventure activities [2,6,19].

It was also possible to access that rural tourism positive
experiences are related to the characteristics of the population and
their welcoming characteristics, the security of the location and the
authenticity of the experience as mentioned by Vizurete, [4,5,20-24].
All these features enable tourists to create memorable memories, to
have stories that they want to tell their family and friends and a will to
revisit the Azores, although rural tourism experiences are considered
expensive.

As closing remarks, this research allowed us to conclude that the
tourism strategy developed for the Azores region in in line with the
importance attributed to rural tourism as a tool to improve the live
and the income of rural populations [1,8,19,23,25].

Conclusion

This study also gives us some insights about the importance of
social media and websites to expand the awareness of the Azores as a
rural tourism region. We can point out some limitations to this study
such as the non-probabilistic sample and the application of concepts
to a single region that limits the generalization of findings. Additional
research should be carried out to better understand the relevance
of rural tourism, especially in what concerns the local population
perceptions about its influence in their way of living.
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