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Abstract:
          Medical Tourism refers to people travelling abroad 
to obtain medical treatment. It is often for surgery (cos-
metic or otherwise) or similar treatments.

Factors that have led to the increasing popularity of med-
ical travel have been:

•	 High cost of healthcare 

•	 Long waiting times

•	 Ease of travel 

•	 Improvement in both technology and standards

However, the perceptions of medical tourism are not al-
ways positive and both Purchasers and Providers are eval-
uating the risks involved and whether it has a future in 
a global healthcare market. The World Health Organiza-
tion (WHO) has recognized these trends and launched a 
body (World Alliance for Patient Safety) to assist govern-
ments, as purchasers and Hospitals as providers, to set 
patient safety standards. 

The oral presentation will cover the changing global 
landscape for buying and selling healthcare, from both a 
purchaser and provider perspective, together with current 
emerging trends.

The presentation will then consider the place of Medical 
Tourism in the arena and detail solutions, for Medical 
Tourism, that have been successful.  It will also highlight 
the challenges faced by Medical Tourism, in a world of 
increased competition and choice for healthcare.
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