
Abstract 

Purpose: This paper examined the  relationship  between  the 

big five personality traits and tourism-preneurship tendency of 

undergraduate students of hospitality and tourism management, 

University of Port Harcourt. 

Research Design: The study used a structured questionnaire 

hence, a quantitative research design. 

Methodology: Multiple regressions analysis that allow the 

exploration of the interrelationship among set of variables were 

adopted for the analysis of data collected. 

Approach: The researchers carefully screen the data in terms of 

missing values, influential outliers, normality, and multicollinearity 

using statistical package for social science (SPSS) software 

version 23 before proceeding with the analysis. 

Findings: The result shows that there is positive and significant 

correlation between the five dimensions of personality traits and 

tourism-prenueuriship tendency (TPI) in respect to hospitality 

and tourism management undergraduate  students,  University  

of Port Harcourt, Nigeria except for openness to experiences. 

Result further validates the proposed big-five personality traits 

and tourism-preneurship tendency model for hospitality and 

tourism management undergraduate students of the University of 

Port Harcourt. It also confirms contentiousness has making the 

strongest unique contribution to  tourism-preneurship tendency 

of hospitality and tourism management undergraduate students, 

University of Port Harcourt, Choba, Nigeria. 

Originality of the Research: This study  contributed  to  the 

body of knowledge in the tourism domain by authenticating the 

usage of the big five personality traits for predicting tourism- 

entrepreneurship tendency of hospitality and tourism management 

students in an emerging economy. Overall, this research 

contributes in knowledge of university student’s personality traits 

and their relations with tourism-entrepreneurship intention.  It  

fills the gap of limited empirical studies on entrepreneurship and 

tourism management in emerging economies. 
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Introduction 

Hospitality and Tourism Management is a professional, vocational 

and action-oriented discipline that prepares students for thinking 

critically and working outside existing practices and paradigms 

hence, essential features for fostering tourism-preneurship. Tourism- 

preneurship in this context implies the process of taking private 

initiative to identifying and converting tourism resources to tourist’s 

products to create utility for tourists with impacts on the development 

of the host community. Tourism-preneurship no doubt boosts the 

tourism economy of countries through employment and value creation 

[1,2]. Tourism economy therefore explains all businesses that cater for 

the needs of the travelling public [3]. Naido, Bardolet and Sheldon 

gave better insight to the meaning of tourism economy hence, defined 

as economy type that support businesses that focuses on the provision 

of products and services capable of enhancing the touristic experience 

of tourists while contributing towards the economic development of 

the host communities [4,5]. 

Following the suggestion of Small bone and Welter to 

examine entrepreneurship intention in contrasting environments, 

this study therefore focuses on tourism-preneurship tendency of 

hospitality and tourism management students in an emerging 

economy with emphasis on undergraduate students of the University 

of Port Harcourt, South- South Nigeria [6]. 

The main questions that call for this study arose from “Why 

the non-professionally trained persons in hospitality and tourism 

management in Port Harcourt, foresee the profitable opportunities 

to venture into the businesses of hospitality and tourism but, the 

professionally trained once do not”? This research question is 

validated by our recent observation of trends of tourism-preneurial 

practices in Port Harcourt. We observed that a significant part of 

private businesses in hospitality and tourism sector in the city were 

established by the non-professionals in the discipline! We therefore 

argue that in spite of better hospitality and tourism management 

education, and access to new venture finance, hospitality and tourism 

management graduates in Port Harcourt, South-South Nigeria have 

low level of tourism-preneurship tendency. 

Previous studies had examined different factors that influence 

the intensity of intentions. Pillis and Reardon, question the extent to 

which traits can be used to predict the intention to start a business. 

Personality traits provide insight whether a person will be able do a 

particular business or not. Studies have shown that people’s personality 

traits determine how they react to the environment [7-9]. Hisrich 

et al. also argued that the role of personality traits could have been 

underestimated in past entrepreneurship research due to design and 

methodological limitations [10]. It is pertinent to state that limited 

attempt had been made to examine the link between personality traits 

and tourism-preneurship intention behaviour among hospitality and 

tourism management students in emerging economies and Nigeria in 

particular. Filling this gap call for this study hence, the study aims to 

determine the relationship between each of the big five personality 

traits and tourism-preneurship tendency in respect to hospitality and 

tourism management undergraduate students of the University of Port 

Harcourt, South-South, Nigeria. University of Port Harcourt is chosen 

for this study because the institution is the only federal university in 
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south-south Nigeria that offers hospitality and tourism management 

as an academic discipline. Aside, the university is an entrepreneurship 

university. 

Conceptual Orientation 

Personality traits 

Different personality theorists present own definitions of 

personality traits based on their theoretical positions. Golpayegan 

defined personality traits as the combination of constant mental and 

physical features which gives identity to individuals [11]. Dabrowski 

defined personality traits as the totality of psychological and physical 

dispositions of an individual [8]. Akinboye and Soaib referred to 

personality traits as the behavioural patterns which are developed 

mainly during decisive years [12]. Crage sees personality traits as the 

structures and propensities that explain individual’s characteristic 

patterns of thought, emotion and behaviour and recurring regularities 

or trends in him/her [13]. Personality traits encompass a person’s 

relative stable feelings, thoughts, and behavioral patterns that 

differentiate people from others [14]. Personality traits are tendencies 

of individuals to behave in similar ways across settings and situations 

[15]. Personality traits is seen as dynamic and organised set of 

characteristics possessed by an individual that uniquely influences his 

or her behavior, cognitions and motivations in various situations [16]. 

Personal traits explain different characteristics that can contribute to 

inferences about behavioral results [9]. It explains those behaviours 

which differentiates one person from another person [17]. Personality 

traits is defined as the individual pattern of psychological processes 

arising from individual characteristics such as patterns of thought, 

emotion, behaviour, motives, and feeling [18]. Personality traits 

explain the individual’s unique, typical and preferred way of feeling, 

thinking and behaving [19]. The index in these definitions shows that 

personality trait is an emotional pattern that influences once decisions. 

Tourism-preneurship tendency 

Tourism-preneurship tendency is the process of identifying 

and exploiting tourism business opportunities through invention 

and innovation thereby creating new and or improved tourist 

products and services capable utility to tourists [20]. The term can 

as well be defined as intentions of individuals to be self-employed by 

establishing their own tourism business or by buying an established 

one [21,22]. Entrepreneurship intention is the individuals’ conscious 

plan and action to set up a new tourism business venture in today or 

near future [23,24]. Furthermore, entrepreneurship tendency is seen 

as the individual’s willingness to start a new tourism firm or create 

new value for the existing tourism organisation [20]. In addition, 

tourism-preneurship tendency is seen as effort of a person(s) to act 

entrepreneurially by establishing tourism business. Hmieleski and 

Corbett believe that tourism-preneurship tendency is an intention 

to establish a high-growth tourism related business [25]. Pruett 

opined that tourism-preneurship tendency is plans to pursue tourism 

business ownership careers [26]. Tourism-preneurship tendency is 

self-acknowledged conviction by a person that they intend to set up 

a new tourism related business venture and consciously plan to do 

so at some point in the future [27,28]. Choo and Wong described 

tourism-preneurship tendency as the exploration and assessment of 

information which is beneficial to achieve the objective of tourism 

business creation [29]. The index in the above information opined 

that tourism-preneurship tendency is seen as the process of creating 

new tourist venture by dedicating the necessary time and effort; 

assuming the financial and social risk, and receiving the monetary 

 
rewards, personal satisfaction and independence. 

Theoretical underlining: The big five personality model 

The big five personality model is one of the most comprehensive 

and parsimonious personality taxonomies [30]. Goldberg proposed 

and used the big five personality structure to delineate five factors 

including, Emotional stability, Conscientiousness, Agreeable, 

Extraversion, and Openness to experience to analyze individual’s 

personality [31]. These five personality traits that describe personality 

are commonly referred to as the big five personality trait. Various 

studies had used the model to provide a general framework for 

examining the effects of personality traits on the tendency to  

become an entrepreneur. Conscientiousness construct in the model  

is associated with trait adjectives such as dependable, organized, 

reliable, ambitious, hardworking, while agreeableness has adjectives 

such as kind, cooperative, sympathetic, helpful, courteous, and 

warm. On the other hand, emotional stability has to do with nervous, 

moody, emotional, insecure, and unstable character. Openness to 

experience has to do with curious, imaginative, creative, complex, 

refined, sophisticated , while extraversion is associated with adjective 

traits such as talkative, sociable, passionate, bold, dominant. As it 

applied to the current study, the big five personality model is being 

used to explain the connection between each of the five personality 

traits and tourism- preneurship tendency of hospitality and tourism 

management undergraduates, University of Port Harcourt, Choba, 

Nigeria [32-38]. 

Empirical Review 

Extraversion and tourism-preneurship tendency 

Extraversion is the expression of extrovertly characteristics  

such as assertiveness, talkativeness, sociability, and ambition [39]. 

Extraversion according to Shane is a treasured trait for entrepreneurs 

because they are characterized with spending a lot of time interacting 

with investors, employees, and customers [40]. In a study of 

psychological test measuring extraversion at age 11 of people who were 

born in one week in March 1958 in Britain indicated that those who 

went into business themselves in adulthood had higher extraversion 

scores when they were children. Correspondingly, the National 

Longitudinal Survey of Youths in the United States showed that being 

outgoing as a child predicts working for one’s self in adulthood [41]. 

Mei et al. examined the relationships between the Big Six personality 

traits and entrepreneurship intention, inclusive of the mediating role 

of entrepreneurial self-efficacy of college students in the Chinese 

context [42]. The study reveals that extraversion has a significant 

connection with entrepreneurial intention. Howard and Howard 

found that the entrepreneurial-type person can be categorized as 

scoring high on extraversion personality trait [43]. Other empirical 

investigation that agrees with the correlation between extraversion 

and entrepreneurship tendency include Shane who opined that there 

is positive and significant relationship between extraversion trait and 

entrepreneurship tendency [40]. 

Base on the reviews above we argue that empirical study targeted 

to determining the correlation between extraversion and tourism- 

preneurship tendency of undergraduate students of hospitality and 

tourism management in an entrepreneurial university in an emerging 

economy and the University of Port Harcourt in particular are limited. 

On the footing of this, we propose the following hypothesis: 

H1: Extraversion trait has a positive and significant relationship 

with tourism-preneurship tendency of undergraduate students of 

hospitality and tourism management, University of Port Harcourt. 
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Agreeableness and tourism-preneurship tendency 

The agreeableness dimension refers to an individual’s tendency 

to defer to others. It explains traits of persons who are cooperative, 

trusting, forgiving, tolerant, courteous and soft-hearted [32]. Empirical 

research findings confirm conflicting evidence on the association 

between agreeableness trait and entrepreneurship tendency. While 

some reported a negative connection between the two constructs, 

others reported otherwise [34,44,45]. Evidences of some empirical 

studies shows that agreeable people are more likely to go back to 

traditional employment through outplacement if laid off than starting 

own business. Zhao and Seibert in their meta-analysis of several 

studies in the domain of personality traits and entrepreneurship 

tendency showed that entrepreneurs scored lower than managers 

on agreeableness [34]. Mei et al. examined the relationships between 

the Big Six personality and entrepreneurial intention, inclusive of the 

mediating role of entrepreneurial self-efficacy of college students in 

the Chinese context [42]. The study reveals that agreeableness had 

no effect on entrepreneurial intention. Antoncic et al. in their study 

of personality traits of people in employment in Slovenia found that 

people, who possess agreeableness traits, are sympathetic, warm, kind 

and cooperative hence, less likely to become entrepreneurs or have an 

intention to become entrepreneurs [45]. 

On the other hand, Goldberg opined that agreeableness traits 

relates to entrepreneurship. In his study, he identified agreeableness 

items such as cooperation, being helpful, patient, cordial, friendliness, 

trustful, and diplomatic as attributes of entrepreneurs [44]. Antoncic 

et al. in their study of personality traits of people in employment in 

Slovenia found some evidence of the impact of the agreeableness factor 

on entrepreneurship [45]. Thus, opined that agreeableness factor 

includes traits that can be related to entrepreneurship. The implication 

of these reviews shows that agreeable people may or may not start 

businesses. This validates the possible ambiguity in the agreeableness 

factor [16]. Howard and Howard viewed the entrepreneur-type as 

scoring average on agreeableness hence, no clear association can be 

expected between agreeableness and entrepreneurship [43]. 

On the basis of this, we argue that since empirical evidence      

on the connection between agreeableness construct and tourism- 

preneurship tendency in respect to undergraduate students of 

hospitality and tourism management, University of Port Harcourt is 

limited, we therefore propose the following hypothesis: 

H2: Agreeableness trait has a positive and significant relationship 

with tourism-preneurship tendency of undergraduate students of 

hospitality and tourism management, University of Port Harcourt. 

Emotional stability and tourism-preneursip tendency 

Emotional stabled people are described as people who  are  

calm, stable, even-tempered, and hardy [32,34,37,38]. Theoretically, 

individuals who score high on emotional stability are not easily 

disturbed by negative factors, even in some stressful situations. 

Emotional stability may be a trait that is important for entrepreneurial 

success  [33,39].  Entrepreneurs  are   characteristically   described 

as resilience, positive, and steady in the face of social pressure, 

pressure, and uncertainty [46]. A variety of studies show that people 

high on emotional stability are more likely than others to engage    

in entrepreneurship [34]. The findings of Goldberg opined that 

emotionally stable people tend to be characterized by autonomy, 

independence, and individualism hence, attributes that are essential 

for a successful entrepreneurship [44]. Indeed, autonomy or 

independence may be related to entrepreneurship serving as an 

important motivator [47]. Bandura argue that individuals who have 

 
high levels of emotional stability could break through the dilemma 

when they are confronted with unfriendly situations, and have a 

positive attitude or evaluation toward their innovation ability [48,49], 

thereby forming higher entrepreneurial self-efficacy. Another study 

showed that people who had founded their own businesses were 

more emotionally stable as measured by Catell’s 16PF [50]. Rauch 

and Freese reports that people who are emotionally stable are more 

likely to start their own businesses because entrepreneurs need a 

high tolerance to stress to cope with the hard work, significant risks, 

social isolation, pressure, insecurity, and personal financial difficulties 

associated with starting new businesses [33]. Entrepreneurs cannot 

worry excessively, and need to be resilient in the face of setbacks 

when building a company [34]. Since empirical evidence on the link 

between agreeableness construct and tourism-preneurship tendency 

in respect to undergraduate students of hospitality and tourism 

management, University of Port Harcourt is limited, we therefore 

propose the following hypothesis: 

H3: Emotional Stability has a positive and significant relationship 

with tourism-preneurship tendency of undergraduate students of 

hospitality and tourism management, University of Port Harcourt. 

Openness to experience and tourism-preneurship tendency 

Opportunity recognition researchers have stressed the 

importance of openness to experience attribute to entrepreneurship 

tendency [51-53]. People with obvious openness personality have 

open minds about new things, and are willing to innovate [49]. 

Individuals who score high in openness to experience are  more 

likely to be intellectually curious, imaginative, and creative hence, 

attributes that are related to opportunity recognition [44,54]. Several 

studies exploring the relationship between entrepreneurship and 

personality have found openness to experience to be a significant 

factor [34,43,55]. Antoncic et al. in their study of personality traits 

of people in employment in Slovenia found that entrepreneurs tend 

to have higher levels of openness to experience trait [45]. Mei et al. 

examined the relationships between the Big Six personality traits 

and entrepreneurial intention of Chinese college students [42]. The 

study reveals that openness to experience is significantly positively 

correlated with entrepreneurial intention. Xu  and  Guo  examined 

the relationship between entrepreneurial stress, entrepreneurial self- 

efficacy and entrepreneurial intention of Higher Vocational College 

Students [56]. The outcome of the study shows a strong and significant 

relationship between openness to experience and entrepreneurship 

tendency. Wang et al. studied the contribution of self-efficacy to the 

relationship between personality traits and entrepreneurial intention 

of agriculture students in Asia Pacific rural areas [57]. The outcome of 

the study shows a positive associated between openness to experience 

and entrepreneurship tendency. Peterson and Whiteman examined 

the interrelationships among self-assessed intelligence, self-concept, 

self-efficacy and the personality trait intellect in university students 

in Scotland and New Zealand [58]. The study validates a positive 

connection between openness to experience and entrepreneurship 

tendency. 

Base on the reviews above we contend that empirical study 

targeted to determining the link between openness to experience 

personality trait and tourism-preneurship tendency of undergraduate 

students of hospitality and tourism management, university of Port 

Harcourt has not been reported. On this ground, we propose the 

following hypothesis: 

H4: Openness to Experience has a positive and significant 

relationship with tourism-preneurship tendency of undergraduate 
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students of hospitality and tourism management, university of Port 

Harcourt. 

Conscientiousness and tourism-preneurship tendency 

Ryckman noted that “Will to Achieve” can be used as an alternate 

label for “Conscientiousness” This implies that conscientious people 

tend to be efficient, deliberate, organized, and systematic [16,44,59]. 

People with higher conscientiousness care more about achievement 

and advancement; they focus more on the perfect combination of 

individual’s goals and collective goals; they are careful toward their 

work, and could master what they are doing  or  responsible  for 

[49]. Empirical evidences confirm the positive association between 

conscientiousness and the tendency to be an entrepreneur [34,45,57]. 

Howard and Howard found that high conscientiousness can be a 

characteristic of the entrepreneurial-driven person [43]. Zhao and 

Seibert concluded that conscientiousness has the strongest relationship 

to the entrepreneurship status among the big five personality factors 

[34]. Luthans and Ibrayeva studied the entrepreneurial self-efficacy in 

central Asian transition economies using quantitative and qualitative 

analyses [60]. The result shows that conscientiousness is related to 

entrepreneurship tendency. Sun and Zhang examined the path model 

of the relationship of personality traits, entrepreneurial self-efficacy, 

and entrepreneurial intention among college students. The outcome 

of the study validates positive connection between conscientiousness 

and entrepreneurship tendency [61]. 

In view of these reviews, we argue that empirical study that 

determined the connection between conscientiousness and tourism- 

preneurship tendency of undergraduate students of hospitality and 

tourism management, university of Port Harcourt is limited thus, the 

following hypothesis: 

H5: Conscientiousness has a positive and significant relationship 

with tourism-preneurship tendency of undergraduate students of 

hospitality and tourism management, university of Port Harcourt. 

OPERATIONAL FRAMEWORK FOR THE STUDY 

The big-five personality traits and tourism-preneurship tendency 

model for hospitality management and tourism students, university 

of Port-Harcourt is proposed for this study as shown in Figure 1.  

The model shows the five personality traits as independent variable 

and tourism-preneurship tendency as the dependent variable. The 

independent variable is measured by five dimensions: Extraversion, 

Agreeableness, Emotional stability, Openness to experience, and 

Conscientiousness. The model is expected to explain the relationship 

between the five personality traits and the dependent variable (i.e. 

Tourism-preneurship Tendency) in respect to hospitality and tourism 

management students in the University of Port Harcourt, Nigeria. 

Research Methodology 

This study adopts a survey research design to establish the 

correlation between personality traits and tourism-prenurship 

tendency in the context of hospitality and tourism management 

students, university of Port Harcourt, Choba, Nigeria. A Five- 

dimensional personality traits scale developed by Adeola et al. (2017) 

were adopted and modified into a 26 items scale (Extraversion- 6 

items; Openness to experience- 5 items; Agreeableness-5 items; 

Conscientiousness, 5 items, and emotional stability-5 items) [62]. 

Also, a five items scale of Tendency to become Entrepreneur adopted 

from were modified to develop 8 items Tourism-prenueurship 

Intention (TPI) scale used for this study [63,64]. The questionnaire 

has three sections; section 1 contains the respondent’s  bio  data  

such as age, marital status, gender, religion etc. Section 2 contains 

five dimensions of personality trait, and section 3 contains 8 items 

measures of tourism-preneurship tendency structured on a five (5) 

point likert scale with weights assigned as follows: 5: Strongly agree, 4: 

Agree, 3: Neutral, 2: Disagree, and 1: Strongly disagree. 

The research population for this study comprised of 100- 400 

level degree students of the Department of Hospitality and Tourism 

Management, University of Port Harcourt who are currently enrolled 

in the 2019/20 academic session, totaling 461. However,  since it     

is practically impossible for the researchers to sample the entire 

population of the students in the Department of Hospitality and 

Tourism Management, the researchers determined the proportion of 

the sample unit that constitute the sample. This was done by aligning 

with the method of proportional allocation as suggested in Kothari 

[65]. The concept suggests that the sizes of samples from different 

strata are kept propositional to the sizes of the strata. Therefore, Taro 

Yamane formula was applied to determine the sample size (n) as 

shown in Table 1. 
 

Institution Level of Programme Number of Enrolled 
Students 

Sample Size 

 

University 

of 

Port Harcourt 

100 145 67 

200 70 33 

300 96 45 

400 150 70 

Total  461 215 

Source (Researchers Compu tation, 2020).   

Table 1: Observation unit of hospitality and tourism management  

undergraduate students, 2019/20 academic session.  

 

The researchers personally administered structured questionnaires 

to the students at various level of their programe of study until the 

sample size of 215 is met. Pearson moment correlation analysis that 

allow the exploration of the interrelationship among a set of variables 

were adopted for the analysis of data collected [66]. Before proceeding 

         with the analysis of objectives in the present study, the researchers 

carefully screen the data in terms of missing values, influential 

outliers, normality, and multicollinearity using statistical package for 

social science (SPSS) software version 23. 

Results 

Demographic distribution of respondents 

The gender distribution of the respondents indicates that 64.2% 

of the respondents are males and 35.8% are females. This implied that 

majority of the participants in this study are males. In terms of marital 

status, 68.8% of the respondents are single, 29.8% are married, and 

.1.4% are divorced. This implied that majority of the participants in 
 

Figure 1: The big-five personality traits and tourism-preneurship tendency model 

for hospitality management and tourism students. 

this study are single, followed by the married. The religion distribution 

of respondents used in the present study includes: Christianity 
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(75.3%), Islam (14.9%) and others (9.8%). This shows that majority 

of participants in this study are Christians followed by Muslims with 

only very few Other’s participants. 

Reliability analysis 

The outcome of the reliability analysis shows that each of the five 

personality traits has a Cronbach’s alpha readings as follows; Openness 

to experience, (α=.799, Conscientiousness, (α=.819), Extraversion, 

(α=.862), Agreeableness, (α=.851), and Emotional stability, (α=.806). 

The Cronbach’s alpha readings of the dependent variable- Tourism- 

Prenueurship Tendency,  (α=.767).  These  results  justify  that  all 

the items of the five personality traits, and the dependent variable- 

Tourism-Prenueurship Tendency in respect to hospitality and tourism 

management undergraduate students, university of Port Harcourt, 

Nigeria has Cronbach’s alpha value >.70. This shows the internally 

consistency of the items in the instrument. 

Correlations of personality traits and tourism-prenueuriship 

tendency 

Data collected were analysed using Pearson moment correlation 

to determine the relationship between personality traits and Tourism- 

Prenueurship Tendency in respect to hospitality and tourism 

management undergraduate students, university of Port Harcourt, 

Nigeria. The result is shown in Table 1. 

The results as shown in Table 2 depicted that there is positive and 

significant correlation between the five dimensions of personality traits 

and Tourism-Prenueuriship Tendency (TPI) in respect to hospitality 

and tourism management undergraduate students, University of Port 

Harcourt, Nigeria except for Openness to experiences: Extraversion 

(EXV) (r=0.252; p=0.000), Agreeableness (AGR) (r=0.171; p=0.006), 

Emotional stability (EMS) (r=0.314; p=0.000), Conscientiousness 

(CON) (r=0.267; p=0.000), and Openness to Experience (OPE) 

(r=0.056; p=0.208). In terms of the strength of the relationship, the 

results shown that Extraversion (EXV) (r=0.252), Agreeableness 

(AGR) (r=0.171), and Conscientiousness has low and positive 

relationship while Emotional stability (EMS) (r=0.314) has a 

medium and positive relationship. Therefore, the alternate hypothesis 

was accepted which states that there is a significant and positive 

relationship between extraversion, agreeableness, conscientiousness 

and emotional stability and tourism-prenueuriship tendency (TPI)   

in respect to hospitality and tourism management undergraduate 

students, university of Port Harcourt, Nigeria. However, we fail to 

accept the alternate hypothesis in respect to openness to experience. 

 
Variables R P Level 

Tourism-Prenueuriship Tendency (TPI) -- -- -- 

Openness to Experience (OPE) 0.056 0.208 Medium 

Extraversion (EXV) 0.252 0.000 Low 

Agreeableness (AGR) 0.171 0.006 Low 

Emotional stability (EMS) 0.314 0.000 Medium 

Conscientiousness (CON) 0.267 0.000 Low 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

Source: (Authors Computation, 2020). 

Table 2: Correlations of personality traits and tourism-prenueuriship 

tendency. 

 
From Table 3, it was depicted that the value of R-square is .120. 

This indicates that the goodness of fit of the Big-five Personality 

Traits and Tourism-preneurship Tendency Model for Hospitality and 

Tourism Management undergraduate students of the University of 

Port Harcourt, is statistically significant. The adjusted R-square value 

 
of .999 is also statistically significant which indicate that after taking 

into accounts; the number of regressors, the Big-five Personality 

Traits and Tourism-preneurship Tendency Model explains about 99% 

of the variation in Tourism-preneurship Tendency of hospitality and 

tourism management undergraduate students of the University of 

Port Harcourt, Choba, Nigeria. Thus, the remaining 1% is due to other 

factors and residuals. Also, the multiple R (R=.347) revealed a medium 

correlation between independent variables (i.e. Personality Traits) 

and the dependent  variable  (i.e.  Tourism-preneurship  Tendency) 

in respect to Hospitality Management and Tourism undergraduate 

students of the University of Port Harcourt. 

 
 

 
Mo 

del 

 

 

 
R 

 

 

 
R Square 

 

 
Adjusted R 

Square 

 

 
Std. Error of 

the Estimate 

 Chan ge Statist ics  

R Square 
Change 

 

F Change 

 

df1 

 

df2 
Sig. F 

Change 

1 .347a .120 .099 5.375 .120 5.712 5 209 .000 

a. Predictors: (Constant), CON, OPE, AGR, EMS, EXV 

b. Dependent Variable: HOTC 

Source: (Authors Computation, 2020). 

Table 3: Model Summaryb
 

 
From Table 4, the result of the analysis shows that F value was 

significant (p=.000). This shows that the model was valid. Thus, it 

can be concluded that there is a linear relationship between the five 

personality traits, and Tourism-preneurship Tendency of hospitality 

and tourism management undergraduate students, University of Port 

Harcourt, Choba, Nigeria. 
 

 

Model 

Sum of 

Squares 

 

df 

 

Mean Square 

 

F 

 

Sig. 

1 Regression 824.981 5 164.996 5.712 .000
b
 

Residual 6037.177 209 28.886 
  

Total 6862.158 214    

a. Dependent Variable: TPI 

b. Predictors: (Constant), CON, OPE, AGR, EMS, EXV 

Source: (Authors Computation, 2020). 

Table 4: ANOVAa
 

 
From Table 5, in comparing the contribution of each independent 

variable, Beta values are used. As illustrated in the standardized 

coefficient column, Contentiousness makes the strongest unique 

contribution to Tourism-preneurship Tendency of hospitality and 

tourism management undergraduate students, University of Port 

Harcourt, Choba, Nigeria with (β=.869), followed by Extraversion 

(EXV) with (β=.698), Emotional Stability (EMS) with (β=.252), 

Agreeableness (AGR) made the fourth relative contribution, (β=-.074) 

while openness to experience made the least relative contribution 

(β=-.049). 

 

 
Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 
 

t 

 
Sig. 

B Std. Error Beta 

 

 

 
1 

(Constan 

t) 
12.448 2.589  4.809 0 

OPE -0.085 0.124 -0.049 -0.68 0.497 

EXV -0.915 0.635 -0.698 -1.441 0.151 

AGR -0.111 0.13 -0.074 -0.848 0.398 

EMS 0.322 0.112 0.252 2.88 0.004 

CON 1.371 0.787 0.869 1.741 0.083 

 a. 

Depende 

nt 

Variable 

: TPI 

     

  Source: (Authors Computation, 2020) .  

Table 5: Coefficients 



Citation: Ojo Bello Y. (2021) Personality Traits and Tourism- Hospitality and Tourism Management. J BHM 7:1. 

Volume 7 • Issue 1 • 1000155  Page 6 of 8 

 

 

 

 

Discussion 

The study sought to establish the relationship between the big five 

personality traits, and Tourism-preneurship Tendency of hospitality 

and tourism management undergraduate students, University of Port 

Harcourt, Choba, Nigeria. The major findings for each objective are 

as follows. 

Regarding the relationship between extraversion and tourism- 

preneurship tendency of hospitality and tourism management 

undergraduate students, University of Port Harcourt, Choba, the study 

found a positive and significant relationship. This finding corresponds 

with existing literatures.  Mei  et  al.  reports  that  extraversion  has 

a significant connection with entrepreneurship intention [42]. 

Howard and Howard found that  the  entrepreneurial-type  person 

can be categorized as scoring high on extraversion personality trait 

[43]. Shane opined that there is positive and significant relationship 

between extraversion and entrepreneurship tendency [40]. 

Furthermore, on the relationship existing between agreeableness 

and tourism-preneurship tendency of hospitality and tourism 

management undergraduate students, University of Port Harcourt, 

Choba, the study found a positive and significant relationship. This 

finding agrees with Goldberg who opined that agreeableness relates 

to entrepreneurship [44]. Antoncic et al. opined that agreeableness 

factor includes traits that can be related to entrepreneurship [45]. 

Howard and Howard viewed the entrepreneur-type as scoring average 

on agreeableness [43]. 

In addition, the objective that examined the relationship between 

emotional stability and tourism-preneurship tendency of hospitality 

and tourism management undergraduate students, University of Port 

Harcourt, Choba, found a positive and significant relationship. This 

finding agrees with previous studies that people high on emotional 

stability are more likely than others to engage in entrepreneurship 

[34]. Rauch and Freese reports that people who are emotionally stable 

are more likely to start their own businesses [33]. Goldberg opined 

that emotionally stable people tend to be characterized by autonomy, 

independence, and individualism hence, attributes that are essential 

for a successful entrepreneurship [44]. 

Once again, the objective that examined the relationship 

between openness to experience and tourism-preneurship tendency 

of hospitality and tourism management undergraduate students, 

University of Port Harcourt, Choba, were found to be insignificant. 

This finding disagrees with some existing literature. Peterson and 

Whiteman study validates a positive connection between openness 

to experience and entrepreneurship tendency [58]. Wang et al. 

reports a positive associated between openness to  experience 

and entrepreneurship tendency [57]. Xu and Guo show a strong 

and significant relationship between openness to experience and 

entrepreneurship tendency [56]. 

The fifth objective that examine the relationship between 

conscientious and tourism-preneurship tendency of hospitality and 

tourism management undergraduate students, University of Port 

Harcourt, Choba, were found to be significant. This finding agrees with 

previous empirical evidences [45,57]. Howard and Howard found that 

high conscientiousness can be a characteristic of the entrepreneurial- 

driven person [43]. Zhao and Seibert concluded that conscientiousness 

has the strongest relationship to the entrepreneurship status among 

the big five personality factors [34]. 

Finally, the sixth objective which determined the personality trait 

that mostly predicts tourism-preneurship tendency of hospitality and 

tourism management undergraduate students, University of Port 

Harcourt, Choba, found that contentiousness makes the strongest 

unique contribution followed by extraversion, emotional stability, 

agreeableness, and openness to experience made the least relative 

contribution. 

Conclusion 

The big five personality traits can potentially be used for 

predicting tourism-entrepreneurship start-ups by hospitality and 

tourism management students in an emerging economy. Other 

conclusions that could be drawn from this study is that hospitality 

and tourism management undergraduate students of the University 

of Port Harcourt who are outgoing, sociable, and generate a lot of 

enthusiasm stand the chances of being a tourism-preneur. In addition, 

a student who has the attribute of cooperating with others, forgiving 

in nature, unselfish, and accept other’s view has the possibility to 

becoming a tourism-preneur. Finally, being emotionally stable, not 

easily upset, efficient mindedness, perseverance, plan-oriented, and 

reliability are tangible attributes of students that may likely become a 

tourism-preneurs. 

Recommendations 

The study has implications for research, practice and policy hence, 

recommended that authorities of the University of Port Harcourt 

and other critical stakeholders in the curriculum development 

domain should give more attention to domesticating organizational 

behavioural courses in the curriculum of hospitality and tourism 

management study. This in our view will help students discover 

their personality traits and its applicability to tourism-preneurship 

development. Also, the government of Nigeria in collaboration with 

national university commission (NUC), and the private sector should 

aggressively invest more on training experts in behavioral domain. 

This will help to ensuring that seasoned experts capable of providing 

the much-needed mentoring services for undergraduate students 

in hospitality and tourism management is sufficiently available. 

In addition, the government of Nigeria is strongly encouraged to 

invest in tourism-preneurship education by way of inclusion of 

tourism-preneurship management in the curriculum of students 

studying for hospitality and tourism. It is also recommended that 

individuals and institutions making considerations about financing 

tourism-preneurial ventures should as a matter of policy validate the 

personality-based tourism-preneurship potential of the applicants. 

Limitations of the Study 

Despite the insightful results, one of the major limitations of  

this study is that only the undergraduate students of hospitality and 

tourism management students of the university of Port Harcourt was 

focused, thus, did not consider postgraduate students and students  

of other universities that offers hospitality and tourism management 

across Nigeria. If this is done it may provide a more in-depth insight 

and more meaningful results. 
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