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Abstract

The goal of the present study was to ascertain what was important for hotel managers to experience high levels of learning from networking. That is, whether it was the depth, variety, or type of network. One hundred and sixty one hotel managers in Jamaica were surveyed. The data Generated Were subjected to regression and independent t-test analyses. The study found network variety to be a significant predictor the hotel managers’ use of knowledge from networking to solve problems and innovate at work, not the frequency with which they networked. However, relatedness of such network was important. Therefore, for hotel managers to experience improved levels of learning from networking they should connect more with individuals in the area of hospitality business both within and outside their companies. Hence they should focus focus to a lesser extent on creating networks with individuals outside the area of hospitality business. The study could have implications on how networking is perceived and treated in the lodging sector. In particular, it could result in more effective learning from networking across all levels of managers in the lodging sector.


Keywords: Social capital; Networking; Management learning; Knowledge transfer





Subscription required

Please login to access the full article,
or register if you do not yet have an account

Not yet a registered user? Please Register Here








Login


Did you forget your username or password?
















[image: international publisher, scitechnol, subscription journals, subscription, international, publisher, science]


[image: international publisher, scitechnol, subscription journals, subscription, international, publisher, science]
[image: international publisher, scitechnol, subscription journals, subscription, international, publisher, science]
[image: international publisher, scitechnol, subscription journals, subscription, international, publisher, science]
[image: international publisher, scitechnol, subscription journals, subscription, international, publisher, science]








Track Your Manuscript















×
Manuscript Status






Close













Explore SciTechnol


	 Author Guidelines
	 Reviewer Guidelines
	 Hybrid Model
	 Associations
	 Submit Manuscript
	 Conferences







 Awards Nomination 



Google Scholar citation report

Citations : 101

Journal of Business and Hotel Management received 101 citations as per Google Scholar report


[image: Citation image]














Journal Highlights


	 Advertising or Promotion 
	 Brand Management 
	 Business Ethics 
	 Business Plan 
	 Consumer Behaviour 
	 Corporate Social Responsibility 
	 E commerce 
	 Facilities Management 
	 Food 
	 Food Service Management 
	 Hotel Administration 
	 International Business 
	 Marketing Research 
	 Marketing Strategy 
	 Networking Business 
	 Rooms Division Management 
	 Service Marketing 
	 Six sigma Management 
	 Supply chain Management 
	 Vender Management 
	 Vendor Management 
















Tweets by @





















SciTechnol is an online publisher that enjoys global presence with International Journals on Clinical, Medical, Environmental, Pharmaceutical, Neurosciences and Business Management.

seks hikayeleri
türkçe porno
sikiş
konulu porno
konulu porno
konulu porno
rokettube
sarışın porno
türkçe porno
brazzers
xnxx
türk porno
porno hikayeleri

 




Follow Us


	
	
	
	
	






Tags


	Journals
	Conferences
	Submit Manuscript
	Hybrid Open Access
	Sitemap
	Alliance
	Careers
	Contact Us






© SciTechnol 2024. All Rights Reserved.









Contact Info


	


40 Bloomsbury Way
Lower Ground Floor

London, United Kingdom
WC1A 2SE




	


+44-203-769-1765




	


+44-738-964-6375




	


+44-203-004-1157 




	


editorialoffice@scitechnol.com



	


https://www.scitechnol.com/



	


https://twitter.com/scitechnol3





































































open access